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1. HACHOPT ®OHJA OHEHOYHBIX CPEACTB
1o TUCcHUIUIMHE « ITHOCTpaHHBIN S3BIK (TIEPBHIH )»

OneHoYyHBIE CpElICTBA COCTaBISIIOTCA B COOTBETCTBMM € pabodeil mporpammoi
JUCHUTUTMHBL U TIPEACTABISIIOT cO00 COBOKYMHOCTh KOHTPOJIBHO-M3MEPUTEIBHBIX MAaTEPHAIIOB
(TunoBble 3amauM (3a7aHusi), KOHTPOJbHBIE PAOOTHI, TECTHl M Jp.), MpeIHA3HAYCHHBIX IS
U3MEPEHUs YPOBHS JOCTHKEHHUS 00yUYaIOMIMMUCS YCTAHOBJICHHBIX PE3yJIbTaTOB 00y4YEHUSI.

OueHouHbIE CpPEACTBA HCHOJB3YKOTCS IPU  IHPOBEACHUM TEKYLIErO0  KOHTPOJIA
YCIEBAEMOCTHU U IPOMEKYTOUYHON aTTECTALINU.

Tabmuua 1 - [lepeyenb KomneTeHIHiA, HOPMUPYEMBIX B IPOLECCE OCBOCHHSI TUCIUTUIHHEI

Koxa
KOMIIEeTEeH HaumeHoBaHue pe3yjibTaTa 00y4eHUs
197071
YK-4 Cnoco0OeH npUMEeHSTh COBpEMEHHbIE KOMMYHHUKATHUBHBIE TEXHOJIOTHH, B TOM

yKclie Ha THOCTPaHHOM(bBIX) si3bIKe(ax), 171l aKaJeMHUUECKOIro U
1po¢eCCHOHATILHOIO B3aUMOJICHCTBUS
OIIK-3 CriocobeH HMCHobp30BaTh MHOT000pasue JOCTHKEHUH OTEYECTBEHHOW U
MHUpPOBOH KyJIbTYpbl B Ipolecce CO3AaHUSA MEIUAaTeKCTOB U (WiIH)
MEIMANpPOIYKTOB, M (MJIM) KOMMYHHUKAIIMOHHBIX MPOJIYKTOB

KoHeuHbIMU pe3ylbTaTaMu OCBOCHUS AUCIUTLTUHBI SBISIOTCS COPMHUPOBAHHBIC
KOTHUTHBHBIE JIECKPUIITOPBI «3HATBY, KYMETbY», «BJIAJETh», PACIIUCAHHBIE 10 OT/IEJIbHBIM
KoMneTeHIUsIM. PopMUpPOBaHUE AECKPUIITOPOB IPOUCXOAUT B TEUEHUE BCEIO CEMECTpA
0 ATaraM B paMKaX KOHTaKTHOM paOoThl, BKIIOYAOLIEH pa3InyHble BUbI 3aHATHH U
CaMOCTOSITENIbHOM pabOThl, C IPUMEHEHUEM PA3INYHBIX (OPM U METO/I0B OOyUEHUSI.




Ta0mura 2

2. IEPEYEHBb OLHEHOYHBIX CPEJICTB!

Ne | HaumenoBanue

XapakTepUCTHKA OLICHOUYHOI'O CPeCTBA

[Ipencrasnenue onenounoro cpeacrsa B @OC

00y4aromerocs myTeM BbIOOpa UM OJHOTO M3 HECKOJIBKHUX
BapHaHTOB OTBETOB Ha MMOCTABJICHHBIN BOIIPOC. Bo3amMoxHO
UCIIONIb30BaHKME TECTOBBIX BOIIPOCOB, MPETyCMATPHUBAIOIINX
BBOJ] 00YYaIOIIUMCsl KOPOTKOTO U OJIHO3HAYHOI'O OTBETA Ha
MOCTABJICHHBII BOMPOC.

OLIEHOYHOTO
cpeacTBa
1 | Occe CpencTBo, MO3BOJISIONIEE OLIEHUTh YMEHUE 00yYaroIIerocs Temsl 3cce
MUCHMEHHO U3J1araTh CyTh IIOCTABICHHOW POOIEMBI,
CaMOCTOSITENILHO MPOBOAUTE aHAJTH3 3TOU MPOOIEMBI C
WCTIOJIb30BaHUEM KOHIICTIIMIA U aHATUTUIECKOTO
MHCTPYMEHTAPHsI COOTBETCTBYIONIECH JUCUUIUTUHBI, EJIaTh
BBIBOIbI, 0000IIA0IIIE aBTOPCKYIO MO3HIIUIO 110 TIOCTABJICHHOM
npobieme.
2 | Tecr CpencTBo, N03BOJISIONIEE OLIEHUTh YPOBEHb 3HAHUMN TecToBble 3a1aHus

lIpusedennviii nepeyerb OYEHOUHBIX CPEOCME NPU HEOOXOOUMOCIU MOIHCEM OblMb OONOJIHEH.

1 YkasbiBatoTca OuUeHO4YHble CpeacTea, NpumeHAemble B Xo4e peannsaumm pa6oqel7| nporpammbl AaHHOﬁ ANCcUunnanHbl.




3. OIMUCAHUE IOKA3ATEJIEI U KPUTEPUEB OLIEHUBAHUA KOMITETEHIIAIA

OnenuBanue pe3yibTaTOB OOY4YeHHS MO JUCUUIUIMHE WHOCTpaHHBIA SI3BIK (TIEPBBINA) OCYIIECTBISETCS B COOTBETCTBUU ¢ I[lomokeHuem o
TEKYIIeM KOHTPOJIE YCIIEBAEMOCTH U IPOMEXKYTOUHOM aTTeCTalli 00yJaromuxcsl.

[IperycMOTpeHb!l claeayomue BUAbl KOHTPOJISA: TEKYLIUNA KOHTPOJb (OCYLIECTBIEHUE KOHTPOJII BCEX BUJOB ayJAUTOPHON U BHEAyJIUTOPHOU
NEeSITeIbHOCTH 00YYaloIIEerocs ¢ LEeJb0 MOMyuyeHus: IepBUYHON MH(OPMAIIMU O XOJi€ YCBOCHUS OTIEIbHBIX JIEMEHTOB COJACPKAHUS NUCLUUIUIMHBI) U
IIPOMEXYTOYHAsl aTTecTalys (OLIEHUBAETCS YPOBEHD M KaU€CTBO IMOATOTOBKH 10 AUCLUILIIMHE B LIEJIOM).

[Toka3zarenu ¥ KpUTEPUU OLICHUBAHHS KOMIICTEHIIHIA, (POPMUPYEMBIX B IPOIIECCE OCBOCHUS JTAHHOW JTUCIMILIMHBI, OIMHMCaHbI B Ta0JI. 3.
Tabmuia 3.



Kon YpoBeHb OCBOCHHUSI WNHpukatopsl Bun yueOnnix 3anstuii?, | Kontponupyembie | OreHouHbIE Kpurepuu
KOMITETEHIIMH | KOMITCTEHIINN JOCTHKCHHS paGote, (GopMBl M | pa3denbl U TEMBI | CPEICTBA, OLICHUBAHHUS
KOMIIETEHIIUH METO/IbI 00yuenus1, | AUCHUIUTHHBI UCIIONIB3yEMbIE TSI pe3yJIbTaToB
CIIOCOOCTBYIOIIHE OLICHKH YPOBHS 00yueHUst
(bopMHPOBaHHIO u copMHUPOBAHHOCTH
Pa3BHUTHIO KOMIIETEHIIUH®
KOMIIETEHIIMI>
YK-4 3naer
Henocrarounsriit VK-4. 3-1. [IpakTHuecKkue 1. Makings of a | TecroBeie 3amanms, | He 3HaeT IPHUHIIUIIBI
YPOBEHB 3HaeT NOHATUMHBIN | 3aHATHS, Journalist acce u METObI
Onenka armapar CaMOCTOSTENIbHAS 2. The discipline | JIMHTBUCTHYECKOTO
«HE33YTCHON, IIePeBOJOBECHHS | paGoTa majorin aHaIM3a
«HEYAOBJIETBOPUTEIHHOY 3. Journalism as a TeKCTa/ICKYPCa;
career
HE HMeeT
CHUCTEMHOE
npeJcTaBlIeHue 00
0COOEHHOCTSIX
COBPEMEHHOTO
JTana M HCTOPUHU
pa3BUTHUSA
M3y4aeMbIX
SI3BIKOB.
Bba3oBelil ypoBeHb VK-4. 3-1. [IpakTnueckue 1. Makings of a| TectoBele 3amanus, | YacTHuHO 3HAeT
OreHKa, «3a4TeHO», | 3HAET 3aHSTHS, Journalist acce TPHHIAITBI u
«YIOBJIETBOPUTEILHOY MOHSTHMHBIH CAMOCTOSTENhHAS 2. '_Fhe_ discipline 1 METO/IBI
armapar pabora majorin JIMHTBUCTHYECKOTO
MepEeBOOBEICHUS 3. Journalism as a aHajamn3a
career TeKCTa/TUCKypca;
MMeeT
npejcTaBieHue 00
0COOEHHOCTSIX
COBPEMEHHOTO
JTama M HCTOPUHU
pa3BUTHUsA
H3y4aeMbIX

S3BIKOB.




Cpennuii yposeHb VK-4. 3-1. 3maer | [IpakTryeckue 1. Makings of a | TecroBble 3amanus, | B OCHOBHOM 3HA€ET
Onenka «3a4TEHO», | [TOHSATUHHBIN 3aHATHS, Journalist acce HPUHIAIIBI u
«XOpOLLIO» anmapar CaMOCTOSITEIIbHAS 2. The discipline | METOIbI
MEePEeBOJIOBEICHUsT | paboTa majorin JTUHTBUCTHYECKOTO
gérigl:rnahsm as a AHAH3A
TEKCTa/TUCKypCa;
UMEET
npeJacTaBieHue 00
OCOOCHHOCTSX
COBPEMEHHOTO
JTanma W HCTOPUHU
pa3BUTHS
U3y9aeMbIX
SI3BIKOB.
BrIicokwii ypOBEHb VK-4. 3-1. 3muaert | [IpakTuueckue 1. Makings of a | TecroBeie 3amanus, | B COBEPIIICHCTBE
Onenka «3a4TCHO», | MMOHSTUNHBIN 3aHATHA, Journalist 3Cce 3HACT IMPHUHIMIIBI U
«OTIIHIHON» armmapar CAMOCTOSTEILHAS 2. '_I'he_ discipline 1 METOTBI
HepeBoioBeieHus. | paboTta ;naﬂor n - JIMHTBACTHUHCCKOTO
. Journalism as a AHAIN3A
career TeKCTa/TUCKypca;
HMEET CHCTEMHOE
npeiacTaBieHue 00
0COOEHHOCTSX
COBPEMEHHOTO

2 JIeKUMOHHbIe 3aHATMA, NPAKTUYECKNE 3aHATUA, na6opaToprle 3aHATUNA, CaMOCTOATE/IbHAA pa60Ta...

3 HeO6XOAMMO YKa3aTb akKTUBHbIE U UHTEPAKTUBHbIE METOAbl 06yl'IeHMF| (Hanpmmep, MHTEPAKTUBHAA neKkuuA, pa60Ta B Ma/ibiX rpynnax, meToabl MO3roBoro wrtypma v T.,D,.),

CI'IOC06CTBYPOLLI,M9 Pa3BUTUIO y 06yqarou.l,mxc;| HaBblKOB KOMaH,CI,HOVI pa6OTbI, ME/IMYHOCTHOM KOMMYHUKaUWU, NPpUHATUA p9LLI9HMl7I, NNAOEePCKNUX Ka4vecTs.

4 HaumeHoBaHue Tembl (pa3aena) 6epetca n3 paboueit NPOrpPammbl AMCLUNANHDI.
5> OueHoOUYHOE CPeaCcTBO AOMKHO BbIBUPaATLCA C YYETOM 3aM1aHNPOBaHHbIX PE3Y/IbTaTOB OCBOEHMA AUCLMNAUHDI, Hanpumep:

«3HaTb» — cobece0BaHMe, KONNOKBUYM, TECT...
«YMeTb», «Bnagetb» — MHANBUAYAbHbIV UM FPYNMOBOM NPOEKT, Keilc-3aaaya, Aenosan (posiesas)

urpa, noptédoauo...




JTalma W HUCTOPUHU
pa3BUTHS

U3y4aeMbIX
SI3BIKOB.
YMmeer
Henocratounsiii VK-4.3-1.  Vwmerts: | [Ipaktrueckue 1. Makings of a | Tectosbie 3ananus, | He yMeeT
YPOBEHb IIPOU3BOJIUTH 3aHSTHS, Journalist acce POBOJMTH TICPEBOJ
Orenka nepeBo B chepe | caMocToATebHas 2. The discipline | B cthepe
«HE3a4TECHON, npoeccHoHaTbHOI | paboTa majorin npoQeCCUuOHATBHOMN
(HEYJIOBIETBOPUTENBHOY | 1o\ v vpprcarmm 3. Journalism as a KOMMYHHKALHH
career
bazoBelit ypoBeHb VK-4.3-1.  Ywmers: | [Ipaktuyeckue 1. Makings of a | TecroBwie 3amanus, | YacTHYHO  yMeeT
OreHka, «3a4TCHO», MPOU3BOAUTH 3aHATHUS, Journalist 3CCe IIPOU3BOAUTH
«yJOBJICTBOPUTEIHEHO» nepeBox B cepe | caMoCTosTebHAS 2. '_I'he_ discipline 1 nepeBox B cdepe
npodeccuonanpHoOM | pabora majorin npodeccHoHaIbHON
KOMMYHHKAITHH 3. Journalism as a KOMMYHHKAIIHH
career
CpenHuii ypoBeHb VK-4.3-1.  Ywmerts: | [Ipaktuueckue 1. Makings of a | Tecroswie 3amanus, | B ocHOBHOM ymeer
Ouenka «3aYTEHOY, | [IPOM3BOUT 3QHSTHS, Journalist acce IPOBOJIUTH
«X0pOLIOo» nepeBox B cdepe | caMoCTOsTENbHAs 2. The discipline | nepeBon B cdepe
npoeccHoHaNbHON | padoTa majorin PO eCcCHOHANBHOI
KOMMYHHKAITAH 3. Journalism as a KOMMYHHUKAIIHH
career
BbicokwHii ypOBEHb VK-4.3-1. VYwmers: | [IpakTuueckue 1. Makings of a | Tecrossle 3amanus, | B COBEPIIIEHCTBE
Onenka «3a4TEHOY, | TIPOU3BOIUTH 3aHSTHS, Journalist acce yMEET  IPOBOAUTH
«OTIIMYHO» nepeBoa B cdepe | camocToATeNbHas 2. The discipline | nepesosl B cdepe
npo¢eCCUOHAIBLHOMN | paboTa majorm npogeccHoHaIbHON
KOMMYHIKAIHH 3. Journalism as a KOMMYHHKALHH
career
Biageer
Henocrarounsrit VK-4.3-1. Bnaneer | [Ipaktuueckue 1. Makings of a | TecroBeie 3amauus, | He BIIAJIEET
YPOBCHb HaBBIKAMHU 3aHATHA, Journalist acce NEPEBOAYCCKMMU
Orenka JIMHIBUCTHYECKOTO | CAMOCTOSTENbHAS 2. The discipline | HaBBIKAMU u
«HE3a4TCHOY, aHanm3a paboTra majorin YMEHUAMH B
«HEyIOBNETEOPHTENBHOY | yo o iy cKypca Ha 3. Journalism as a 061ACTH

career




OCHOBE CHUCTEMHBIX
3HaHUHU

IMHUCBEMCHHOI'O u
YCTHOI'O II€PEBOJAA B

COBPEMEHHOTO chepe
JTana W UCTOPUH npodecCuoHaTbHON
pa3BHUTHS KOMMYHHKAIAH
M3y4aeMbIX SI3BIKOB.

Bba3oBbIii ypoBeHb VK-4.3-1. Bnageer | [Ipaktuueckue 1. Makings of a | TectoBsie 3amanust, | YaCTUYHO BIageeT

Onenka, «324TCHOY, | IepeBOYECKUMU 3aHATHA, Journalist acce MepEeBOITUYECKUMU

«YMOBJCTBOPUTCIBLHO» | yappIKaMy U | CaMOCTOSTEIbHASL 2. The discipline | HaBBIKAMH u
YMEHHUSIMHI B | paborta majorin YMEHUSIMU B
06IACTH 3. Journalism as a 06IACTH
MMUCHbMEHHOTO u career MIMCbMEHHOTO u
YCTHOTO TIEpeBO/Ia B YCTHOT'O TIEPEBO/IA B
chepe chepe
npogecCHOHATBLHON npodeccuoHaIbHON
KOMMYHHKAITUU KOMMYHUKAITI!

Cpenunii ypoBeHb VK-4.3-1. Bnapeer | [Ipaktuueckue 1. Makings of a | TecroBsie 3amanus, | B OCHOBHOM

Ouenka «3a4TCHOY, | IEpEBOAYECKUMU 3aHSITHS, Journalist 3cce BJIAJIEET

«XOpOo1IOo» HaBBIKAMH U | CaMOCTOSTEIbHAS 2. The discipline | HIEPEBOMYECKIMHU
YMEHHUSIMHI B | pabota majorin HaBBIKAMH u
0GIACTH 3. Journalism as a yMeHUSMHI B

career
MMUCHbMEHHOTO u obmactu
YCTHOTO TIEpeBO/Ia B MHACbMEHHOTO u
chepe YCTHOT'O TIepeBO/Ia B
npodeccnoHanbHOMN chepe
KOMMYHHKAITUU npohecCuoHaTbHOM
KOMMYHHUKAITUU

Bricokuii ypoBeHb VK-4.3-1. Bnagneer | [Ipaktuueckue 1. Makings of a | TecroBwie 3amanus, | B coBepmieHCTBE

OrneHka «3a4TCHOY, | TIepPeBOYECKUMU 3aHATHS, Journalist acce BIIAZIEET

«OTIHIHO» HaBBIKAMU U | caMOCTOsITeNIbHAs 2. The discipline | NepEeBONYECCKUMHU
YMEHUAMHU B | pabora majorin. HaBBIKAMH u
06NACTH 3. Journalism as a YMEHUAMH B
MMHUCHbMEHHOTO u career obmactu




YCTHOT'O IIEPEBO/IA B MUCbMEHHOTO u

chepe YCTHOTO IIepeBo/ia B
npogeccuoOHaTbHON chepe
KOMMYHHKAIHH npohecCHOHATBHON

KOMMYHHKAIIUH




OIIK-3

3Haer
Henocrarounsrit OIIK-3.1. 3naer | [IpakTudeckue 1. Makings of a | TecroBeie 3amanus, | He 3HaeT
YPOBCHB OTEUYECTBEHHBIU U 3aHATHUS, Journalist 3Cce OTCUCCTBCHHBIM U
Onenka MHPOBOI CaMOCTOSATENIbHAs 2. The discipline | MHPOBOI
«HE3aYTECHOY, KyTBTYpHBIE paboTa majorin KyJIbTYPHBIN
«HEYJIOBJIETBOPUTEIHHOY nporece 3. Journalism as a nporece
career
Ba3zoBblii ypoBeHb OIIK-3.1.  3maer | [IpakTryeckue 1. Makings of a | Tectobie 3ajnanus, | 3HaeT
Ounenka, «3a4TCHO», | OTEUECTBCHHBLIN U | 3aHATHS, Journalist acce OTCUCCTBCHHBIM U
«YIOBJIETBOPHUTEIILHOY MHPOBOI CAMOCTOSITENbLHAS 2. The discipline | MHPOBOI
KYJIbTYPHBIN pabota majorin KYJIbTYpPHBIN
npouece gérgg?rnallsm as a Mpo1ecc, 3HaHUs He
c(hOpMHUPOBAHBI
Cpennuii ypoBeHb OIlK-3.1. 3naer | IIpakTuueckue 1. Makings of a | TecroBsle 3amanmus, 3Haer
Ouenka «3a4TEHO», | OTCUCCTBCHHBLIM U | 3aHATHS, Journalist acce OTCUCCTBCHHEIM U
«XOpOoLIo» MHPOBOI CaMOCTOSATENIbHAS 2. The discipline | MHPOBOI
KYJIbTYPHBIN pabota majorin KYJbTYpPHBIN
nporece 3. Journalism as a npouecc,  3HaHUS
career
chOopMUPOBAHEI
YaCTUYHO
Bricokuii ypoBeHb OIIK-3.1.  3muaer | [IpakTuueckue 1. Makings of a | TecroBsie 3amanust, | 3HAET
Onenka «3a4TCHO», | OTEUECTBEHHBI U | 3aHATHS, Journalist acce OTEUYECTBEHHBIM U
“OTIIMTHOY MHPOBOI CaMOCTOSITEIIbHAS 2. The discipline | MHPOBOI
KYJIbTYPHBIN pabota g]a{]%rulrrr:alism as a KYJIbTYpPHBIN
npouece career npouece
Ymeer
HenocraTounsrit OIIK-3.2 VYmeer | [IpakTuueckue 1. Makings of a | TecroBsie 3amanus, | He ymeer co3maBarth
YPOBCHb co3/1aBaTh 3aHATHA, Journalist 3cce MENATEKCThI u
Ouenka MeTHUaTEKCThI U | caMOCTOSITeTbHAS 2. The discipline | MEJIMANPOTYKTHI..
«HE3a4YTEHO», MeHAITPO/TYKTHL. paGoTa major in _
«HEYIOBJIETBOPUTEITHHOY 3. Journalism as a
career
BazoBriil ypoBeHb OIIK-3.2 VYmeer | [IpakTuueckue 1. Makings of a | TecroBwie 3amanus, | YacTuuHo  co3maer
Onenka, «3a4TEHO», | cO3/1aBaTh 3QHATHS, Journalist acce MEIHATEKCTEI u
«YIOBJIETBOPUTENBHOY | MeqUaTEeKCThI U | caMOCTOSTENIbHAs 2. The discipline | MCIUATIPOTYKTHL.
MEINAIPOTyKTHI. pabora major in




3. Journalism as a
career

Cpennuii ypoBeHb OIIK-3.2 VYwmeer | [Ipaktuaeckue 1. Makings of a | TecroBsle 3amanms, | YMeeT CO3/1aBaTh
Orenka «3aUTEHO», | cO3aBaTh 3QHATHS, Journalist acce MEIHATEKCTEI u
«XOpOLIO» MeIHATEKCThI 1 | caMoCTOSITeIbLHAS 2. The discipline 1 MeIUANpPOIYKThI,
MeMANPOTYKTHL. pabora majorin AOITyCKaeT
3. Journalism as a HE3HAYUTEIIbHBIC
career OIIMOKHU
Bricokuit ypoBeHb OIIK-3.2 VYmeer | [IpakTuueckue 1. Makings of a | TecroBeie 3amanus, | YMeeT c037aBaTh
Onenxka «3a4TEHOY, | cO31aBaTh 3QHATHS, Journalist Jcce MeIHaTEKCTEI u
«OTJINYHO» MeTHATEKCThI U | camocTosTensHas 2. The discipline | MEeJMANpPOTYKThI.
MeINApPOTyKTHI. pabora majorin
3. Journalism as a
career
Brnaneer
Henocrarounsiii OIIK-3.3. Bmageer | [IpakTudeckue 1. Makings of a | TectoBsle 3amanus, | He BJIAJIEET
YPOBEHB HABBIKAMH CO3JaHHS | 3aHATHS, Journalist acce HABBIKAMH CO3JaHHS
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4. MeTroau4yeckue MaTepUaJibl, ONpeAesaonue Npoueaypbl

OlICHUBAaHUHA PE3YyJIbTAaTOB oﬁyqe}mﬂ

Tecm sBnsieTcst mpoctemneir GpopMoit KOHTPOJSA, HANPABIEHHOW HA MPOBEPKY BIIAJICHUS
TCPMUHOJIOTUYCCKHUM  allapaToMm, COBPCMCHHBIMU I/IH(l)OpMaHI/IOHHLIMI/I TEXHOJIOI'usIMHu H
KOHKPCTHBIMU 3HAHUSIMU B obmnactu Q)YHﬂaMeHTaIH)HI)IX U IIPUKITAAHBbIX JUCIUILIAH. Tect cocTout
13 HEOOJIBIIOr0 KOJIMYECTBA QJIEMCHTAPHBIX 3a/1a4; MOXET MPEA0CTABIATh BO3SMOXKHOCTDH BBI60pa nus3
MepevHsT OTBETOB; 3aHMMaeT 4acTh ydeOHoro 3ausaTHs (10-30 MMHYT); MpaBWIBHBIC PELICHUS
pa36I/IpaIOTCH Ha TOM K€ WIN CICAYIOIICM 3aHATHU. YacrtoTa TCCTUPOBAHUA OIPCACTACTCA
TperoIaBaTenem.

Ha nepBom sTarne Hanucanus 3cce MPOBEPSETCS OPUTHHAIBHOCTD paboThl (MpoBEpKa Ha
3aMMCTBOBaHUE (TJIaruar))

Ha BTOpOM 3Tane npoBepstoTcs CAeAyIOIUe SIEMEHTHI:

1) cooTBeTCTBUE COMEPKAHUS MTUCHBMEHHON PabOTHI €€ TeMe, MMOTHOTa PACKPBITHS TeMbI (OIIEHKA
TOT0, HACKOJIBKO COJIEp)KaHUE MMChMEHHOM pabOThl COOTBETCTBYET 3asBICHHON TeMe U B KaKOu
Mepe TeMa pacKpbiTa aBTOPOM);

2) ucnoab3oBaHuE MpodeccHOHAbHON TePMHUHOJIOTHH (OIIEHKa TOro, B Kakoi mepe B pabote
OoTpakeHbl MpodecCHOHaTbHbIE TEPMUHBI U MTOHSITHSI, CBOMCTBEHHBIE TEME PaOOThI);

3) cTUIMCTHKA NHUCbMEHHOM peun (OLEHKa CTPYKTYpPHO-CMBICIOBOM OpraHM3alli TEKCTa,
BHYTpPEHHEH 11eJI0CTHOCTH, COPA3MEPHOCTH WICHEHHUS Ha YaCTH, COIOJTYMHEHHOCTH KOMIIOHEHTOB
paboThl APYT APYTY U LEIOMY);

4) rpaMOTHOCTh TeKCTa (OlEHKAa TOro, HACKOJbKO BIAAEeT AaBTOP HAaBBIKAMU IHChMa B
COOTBETCTBUM C TIpaMMaTHYECKUMU HOpMamH s3blka. lIpoBepka Tekcra Ha Hanuuue
rpaMMaTHYEeCKUX OLIMOOK, yHOTPeOIeHUE ITAMIIOB, TO €CTh U30UTHIX BBIPAXKEHHI; OIIMO0YHOE
CJI0BOOOpa3oBaHue; OMMOKK B 00pa3oBaHUH CIIOBO(OPM; OIIMOKH B IMTyHKTYAIlUH U T.I1.);

5) Hanmuuue COOCTBEHHOTO OTHOIIEHHS aBTOpa K paccMarpuBaemoil mnpoOsieme (eciu
OpeaycMOTpeHO ¢GopMaToM 3cce) /TeMe (HACKOJIBKO TOYHO M apryMEHTHPOBAHO BBIPAKEHO
OTHOILIEHHE aBTOpa K TeMe MUCbMEHHOM padoThI):

[IpenogaBarenp, OIEHMBAss 3CCE, UCHOJB3YET PE3YyJbTaThl MPEAbIAYIIMX JABYyX 3TanoB. [lpu
BBICTABJICHUH «3a4TEHO» ONMUPAETCS HA CIIEIYIOIINE KPUTEPHUHU:

Kputepun o1ieHKH 3cce npernoiaBaTenem:

- Ka4€CTBO MCXOIHOTO MaTepHualla, KOTOPbIi NCII0JIb30BaH (aHAJTUTHYECKUN aHAIIN3 TIPOYUTAHHOU
JUTEpaTyphl, JEKLUH, 3aMUCH pe3yJibTaTOB JUCKYCCHH, COOCTBEHHBIE COOOpa)kK€HUS U
HaKOIJICHHBIH OMBIT 10 JaHHO 1pobiieme);

- Ka4ecTBO 00pabOTKM MMEIOIIErocs UCXOAHOI0 MaTepuana (ero opranu3anus, apryMeHTaluus 1
JIOBOJIBI);

- aprymMeHTanusi (HacKOJIbKO TOYHO OHa COOTHOCHUTCS C MOJHSATBIMM B aBTOPCKOM TEKCTE
npobiaemMaMu).


http://tolkslovar.ru/k7433.html
http://tolkslovar.ru/d7052.html
http://tolkslovar.ru/v4091.html

5. Marepuanbl 1Jis NpOBeAeHUs TEKYIIero KOHTPOJISI U IPOMEKYTOYHOM

aTrecramum
TeMmbl 3cce
(pedeparoB, 10K1a10B, COOOLLIEHUI)
1. Beauty (as expressed in design, presentation, and format).
2. Literary style (as expressed in writing).
3. Universal appeal (to touch the heart or mind; to have lasting ef—fect, to be addressed to a
mass readership; to appeal to intellectuals, to rank-and-file people).
4, Impact (great impact; lessening impact; lack of impact; long—term impact; short-term
impact).
5. Design. Good newspaper design strives to be clear and simple (to serve its readers best; to

be gray and dull; to do a lot of graphics; few “jumps”, jumping a story - or continuing it from one
page to an—other - is something that bothers readers; to use shorter stories that will end on the page
they began).

6. Color (readers like color; to design the color into the paper rather than using it as an
afterthought; color doesn't always help a reader; color makes something 25 percent more important
than it would have been without it).

7. Headlines (a range of headlines weights: to attract the reader to a story; should be bold or
light; to reflect the mood of importance of the story).

Kontpomupyemsie komnerenuuu: YK-4, OIIK-3
Oyenka KomMnemeHYyull OCyuwecmeasiemcs 8 COomeemcmauu ¢ maoauye 4.

TecToBbIE 3a1aHUS
1. Examples of people that was considered great at verbal communication.
a. Joe Biden b. Ronald Reagan c. Jimmy Carter d. Barak Obama

2. is a non-verbal form of communication.
a. Internet  b. radio c. smile d. music
3 customarily kiss a business associate on both cheeks in greeting instead of

shaking hands.

a. Chinese b. Germans c¢. Americans d. Swedes

4. Towalk arm in arm for female colleagues in signify a personal business
relationship.

a. Britain b. America c. Germany d. Russia

5. Korean business conglomerate like Samsung and Hyundai are referred to as

a. giants b. pyramids c. enigma d. Chaebols

6. Samsung has formed its corporate and the management styles.

a. business b. management c. culture d. style

7. Does the lack of understanding matter for foreign staff turnover in Samsung?

a. business b. management c. effective  d. cultural

8. Foreign employees in Korean chaebols have difficult time due to differences.

a.age b. education level c. culture d. ethnic

9. Foreign staffs would take double burdens from both national culture differences and
unique corporate when working for Korean chaebols.

a. management b. peculiarity  c. cultures d. style

10. Hofstede defines culture as «mental programming» corresponds to a much broader use
of the word that is common among sociologists and

a. historians b. managers c. professors  d. anthropologists

11. Working under an American supervisor you should:

a. Be polite and not interrupt his instructions.




b. Not let him know that you did not understand.

c. Hide your mistakes until he discovers them.

d. Maintain ongoing honest communication about work problems and progress.

12. If you are having family problems, your American supervisor is probably expected to:

a. Listen to you just as he would to a friend.

b. Discuss it with you and make a plan of action to solve the problem.

c. Give you a week's vacation to solve the problem.

d. Visit your home and discuss the problems.

13. Your American co-worker has invited you to play tennis with him for the second time
in a month. This could mean that:

a. You are now his close friend.

b. You can talk with him about your problems with your family.

c. He expects you to solve the technical problem he has at work.

d. He just enjoys playing tennis with you.

14. You are working hard to finish your project. Your American coworker is sitting down
reading the newspaper. He might:

a. Come very close and look at what you are doing.

b. Bring you a cup of coffee to keep you awake.

c. Try to help you only if you asked him.

d. Ask you to stop working and join him to go to the movies.

15. Most American companies will start marketing a product when it:

a. Is in a prototype stage.

b. Is on the drawing board.

c. Is on the shelf ready for the customers.

d. Has passed the quality control test.

16. An American leaves the office telling his foreign co-worker, "Let's

get together this week". The foreign worker should:

a. Invite the American to his house for a homemade dinner.

b. Expect the American to invite him for dinner at his house.

c. Expect the American to invite him to play tennis with him.

d. Accept it as a friendly comment.

17. Many Americans are inclined to feel confident that they can accomplish

many tasks because:

a. They possess a strong infrastructure to complete the task.

b. They like to work hard day and night.

c. They believe nature and God will help them.

d. They can depend on other people to help them.

18. During his performance appraisal, an American employee might:

a. Agree fully with his manager's evaluation.

b. Defend his performance and justify his actions.

c. Ask his managers to write down his future goals.

d. Not ask questions about his next promotion or salary increase.

19. An American will almost always arrive on time for business appointments because:

a. He will want to relax for a while.

b. He wants to get the sale.

c. He shows respect for the host's time.

d. He has a lot of spare time.

20. You are travelling on an American bus. Beside you is an American. You should:

a. Greet him. b. Ask where he is going. c. Introduce yourself. d. Just sit quietly.

21. You meet an American friend in the hallway who says, "How are you?" You should:

a. Stop and shake hands with him.

b. Tell him, "Just fine", and continue walking.



c. Tell him about problems you have with your family.

d. Look at him and keep going.

22. Your co-worker called you on the phone and asked, "How are you doing?" You should:

a. Say, "OK, thank you".

b. Explain to him how hard it is to work under pressure.

c. Discuss with him your family problems.

d. Ask him if he has time to listen to a detailed reply.

23. You have completed a business transaction with an American firm.

You expect your American businessman will:

a. Write you to thank you for the business.

b. Become your friend and invite you to play tennis or golf.

c. Send you a New Year's card every year.

d. Call again for more business.

24. You are at a business luncheon. You have been approached by an American
businessman. He introduces himself and exchanges cards with you. He will probably:

a. Give a detailed presentation of his company.

b. Keep talking with you until lunch time.

c. Excuse himself to meet more people.

d. Ask about your family.

25. Frequently major decisions in American companies are made based on:

a. Employee services and interests.

b. Middle line managers' recommendations.

c. First line management.

d. Top executives' vision and market data.

26. You are on a training assignment in a US company. You should:

a. Introduce yourself to all department personnel

b. Get permission from your supervisor every time you leave the office

c. Learn to depend on yourself to solve your problems

d. Try to establish harmony within your group.

27. This is your first week of training in an American company. Your department secretary
seems very friendly and helpful. She may be:

a. Expecting you to invite her to the restaurant to dinner with you.

b. Doing her job

c. Interested to start relations with you.

d. Expecting you to bring her some flowers or a small present.

28. Americans tend to value more than spiritual enlightenment.

a. money b. private house c. material possessions d. private yacht

29. Most Americans like in daily interactions.

a. energy and honesty b. frankness c. formality and ritual d. informality

30. Americans usually rely on for help rather than asking people.

a. Internet  d. themselves c. others d. foreigners

31. Americans value time and its control and are .

a. money-oriented b. dollar-oriented c. future-oriented d. family-oriented

32. Americans customarily collect evidence and make decisions based on their

a. calculations b. prognosis c. feelings d.findings

33. The majority of Americans use to refuse an offer.

a. letters b. direct messages c. indirect messages 4. code words

34. Many Americans are open and share their

a. money b.wealth c. optimism d. space.

35. Most Americans are a oriented society.

a. present b. money c. future d. past

36. Americans tend to see themselves as confident and




a. pessimistic b. optimistic c. money oriented  d. hard-working
37. Americans are inclined to believe in
a. fate  d. future hardships c. free competition d. free elections
38. Americans usually believe being on time for an appointment shows
a. contempt  b. respect c.doubts d. unpsertainty
39. Most Americans believe they can control their destiny by their
a.army b. NAVY c. special operations d. own actions.
40. Shaking hands is important when you meet
a. a gentleman b. a professional c.a Chinese d. an American.
41. Many Americans like to deal with directly and frankly.
a. money issues b. foreigners c. local population d. problems
42. Americans use to avoid conflict and loss of face.
a. special operations b. ambiguity c. color revolutions d. credit cards
43. Physical IS important but we must not neglect the culture of the mind.
a. strength  b. exercises  c. abilities d. culture
44. Americans believe that universities should be centers of
a. information b. knowledge c. intellectual power  d. culture
45 The culture of Eskimos is studied by
a. historians b. culturologists c. socioloigists d. anthropologlsts
46. The European invaders used to say that their mission was to disseminate among

aborigines.

a. religion  b. information c.law  d. culture

47. A cultured person would never criticize other nation's
a. habits Db. traditions c. way of life d. political system

48. Corporate culture is especially important for companies operating
a.in China b.in Germany c.inltaly d.on the international arena.

49. While speculating on world issues, we mustn't leave behind

a. geopolitics b. cultural differences c. geostrategy d. money issues

50. Song Liehua found life in London a bit of at first.

a. aculture shock b. enigmatic problem c. interesting code d. corrupt experience
51. Culturally, the city has a lot
a.tooffer Db.toloan c.give d. divide

52. Culture means the acquainting of ourselves with the best that has been known and

thought

other

a.in America  b. in Britain  c. inthe West d. in the world.
53. Australia has its own cultural identity, which is very different from that of
a. the rest of the world b. Britain c. Europe  d. South East Asia.

54. Britain is known to be a society.
a. sophisticated b. culturally diverse c¢. normal  d. nice
55. This country has a rich heritage.

a. cultural  b. historical ~ c. ancient d. modern

56. Cross cultural communication course studies the Greek

a. culture b. history c. phenomenon d. peculiarities

57. Cross cultural communication course is a good opportunity for students to learn about

a. territories  b. countries  c. cultures d. cities

58. The USA is often accused of cultural
a. aggression b. imperialism c. dominance d. dlver5|ty

59. A person knows a lot about music, art, theatre, etc.
a. modern b. cultural c.vise d.normal
60. You won't find much in this sleepy little town, I am afraid.

a. wealth b. money c. culture d.time



61. They enjoy activities like going to the theatre and the opera.

a. energetic  b. cultural c. sophisticated d. rare

62. The French are sophisticated people.

a. historically b. very c. not d. culturally

63. Working late hours for very little money seems part of the company

a. way of life Db. tradition c. style d. culture

64. Culture shock is a phenomenon.

a. abnormal b. rare c. usual d. psychological

65. When asked to describe yourself, do you think of yourself as belonging to a particular
group?

a. ethnic b. cultural c. religious d. age

66. What experiences have you had that increased your sense of belonging to

a particular group?

67. How has a person’s background influenced:

a. the way a person spends his holidays

b. the way a person express himself, verbally and non-verbally

c. the way a person thinks about and relate to other groups

d. the way a person chooses his friends?

68. What makes a person’s cultural backgrounds different from his previous stereotypes?

a. friendships  b. social relationships  c. travel contacts d. Internet, films, TV,
newspapers

69. Globalization means that there is now one culture everywhere in the world.

a. English b. American c. business d. Chinese

70. If they want to do business with me, then they'll have to adapt to my

a. habits b. traditions c. timetable d. culture

71. “When in Rome, do as the do.”
a.locals b.Romans c. Italians d. Latin's
72.1t's to generalize about cultures.

a. possible b. natural c. impossible d. abnormal

73. Intercultural training just confirms

a. cultural differences b. stereotypes c. traditions d. psychologlcal peculiarities

74. Today I'm dealing with the Americans, tomorrow with a group from Japan. | can't
possibly learn all I need to know about all the I have to deal with.

a. customs b. traditions c. ethnic stereotypes d. cultures

75. What | need when | go abroad is a list of

a. dos and don'ts  b. ethnic stereotypes c. national tradltlons d. national holidays

76. Problems in international business relationships are not always caused by

a. traditions d. culture peculiarities c. business models d. language difficulties

77. Doing business with people of other nationalities involves more than learning foreign
languages. There are often :

a. religious differences Db. cultural differences c. different national backgrounds d.
different business models.

78. During business negotiations we need to be aware of

a. customs b. attitudes c. socializing d. body language

79. The shake hands less often than other European people.

a. French b. Spanish c. Germans d. Englishmen

80. Americans use first names more often than many other nationalities.

a. Russians  b. Chinese c. Japanese d. Americans

81. The consider that harmony and consensus in business
communications are very important.

a. Americans b. Englishmen c. Spanish d. Japanese

81. When we visit other countries, it is important to good observers and listeners.




a. use information of

b. use business models of

c. use manuals on cross cultural communications of

d. use textbooks of

82. We should avoid criticizing other cultures and realize that we all have similar problems

but different of dealing with them.

belonging to different

others.

a. Customs b. traditions c. habits d. ways

83. Name an example of high context culture.

a. American b. Japanese c. Latin d. Korean

84. Name the example of low context culture

a. Russian b. British c. German d. Greek

85. All of the information can be lost in translation using basic English except:

a. cultural sensitivity b. nuances c. codified rules d. style

86. Cross cultural communication deals with exchange information between people

a. classes b. professions c. backgrounds d. cultures

87. The same gestures used by the Americans mean different things to
a. English  b. German  c. Swiss d. Japanese

88. consider punctuality very important.

a. Arabs Db. English c. Spanish  d. Japanese

89. Time is not of great importance in
a. Britain b.Japan c. Latin America d. USA

90. use hand to point on an object and don’t use finger.

a. Japanese b. Americans c. Englishmen d. Spanish

91. In general, Americans value most:

a. Social recognition. b. Happiness. c. Equality. d. Money.

92. Many Americans see themselves as:

a. Modest and shy. b. Family members. c. Formal and ritualistic. d. Created equal to

93. Other cultures may see Americans as:

a. Victimized by economic crisis.

b. Reliant on their families for help.

c. Group-oriented.

d. Ignorant about other cultures.

94. When writing to an American company, it is very important to:

a. Reference your source.

b. Start your letter with a flattering introduction about your company president.
c. Have your letter signed by your company director and president.

d. Be specific on the purpose of the letter.

95. In a business introduction to an American he may ask you to call him by his first name

because:

a. He is not interested in business.

b. He likes harmony in discussion.

c. His last name may be hard to pronounce,

d. He wants to be comfortable and move into an informal stage of business discussion.
96. When talking with an American business partner on the phone, it is common for him

to ask you first about:

a. Your family health.

b. Your financial situation.

c. When you are planning to visit him.
d. How you are doing.



97. Mr. Saito, from Japan, is leaving the office of an American businessman who says to
him, "We should get together sometime". Mr Saito should:

a. Invite his American friend for dinner.

b. Expect that his American friend will invite him to the bar.

c. Consider it as just a friendly comment.

d. Stop by his house to have a drink.

98. American business meetings usually start with:

a. Discussion of the past weekend's baseball game.

b. Formal agenda and tasks to be accomplished.

c. Period of harmony.

d. Introduction about everyone's past work experience.

99. In American business meetings you are expected to:

a. Wait until the end and state firmly your position.

b. Talk about how it is difficult to get to the meeting.

c¢. Maintain group harmony and do not ask embarrassing questions.

d. Express your ideas openly and rationalize them aggressively.

100. At the end of an American business meeting the participants may:

a. All go to the cafeteria to have a drink.

b. Write a conclusion and/or action plan with specific responsibilities and dates.

c. Conduct behind-the-scene discussions to change the conclusion.

d. Apologize to each other for any confrontations they had during the meeting.
Konrpomupyemsie komnerenmm: YK-4, OIIK-3
Oyenxa KomMnemenyutl OCyecmeaisiemcs 8 coomseemcmauu ¢ madauyet 4.

Bonpocsl Kk 3k3aMeHy
1. Read, translatate and render the article
2. Speak on the topic
3. Account for your lexical minimum

Text 1. What Are the Mass Media?

A message can be communicated to a mass audience by many means: hardly an American
lives through a day without feeling the impact of at least one of the mass media. The oldest media
are those of the printed word and picture which carry their message through the sense of sight: the
weekly and daily newspapers, magazines, books, pamphlets, direct mail circulars, and billboards.
Radio is the mass communications medium aimed at the sense of sound, whereas television and
motion pictures appeal both to the visual and auditory senses.

The reader turns to his newspaper for news and opinion, entertainment, and the advertising
it publishes. In the weekly the focus is upon the reader’s own community; in the daily the focus
is upon the nation and the world as well. Magazines give him background information, entertain-
ment, opinion, and the advertising; books offer longer range and more detailed examination of
subjects, as well as entertainment; pamphlets, direct mail pieces, and billboards bring the views
of commercial and civic organizations. Films may inform and persuade as well as entertain.
Television and radio offer entertainment, news and opinion, and advertising messages and can
bring direct coverage of public events into the listener’s home.

There are important agencies of communication which are adjuncts of the mass media.
These are (1) the press associations, which collect and distribute news and pictures to the
newspapers, television and radio stations, and news magazines; (2) the syndicates, which offer
background news and pictures, commentary, and entertainment features to newspapers, television
and radio, and magazines; (3) the advertising agencies, which serve their business clients, on the
one hand, and the mass media, on the other; (4) the advertising departments of companies and
institutions, which serve in merchandising roles; and the public relations departments, which serve
in information roles; (5) the public relations counciling firms and publicity organizations, which



offer information in behalf of their clients, and (6) research individuals and groups, who help
gauge the impact of the message and guide mass communicators to more effective paths.

Text 2. General Organization of Newspapers

The newspapers in the United States can be divided roughly into four categories: weeklies
and semiweeklies, small dailies, larger dailies (mostly in the submetropolitan areas), and the
gigantic metropolitan dailies. Each of these newspapers has a definite purpose and is tailored to
the needs of the community it serves. The size and frequency of a newspaper’s edition depend
upon the amount of advertising and circulation revenue it commands; trying to publish a
newspaper on a grander scale than its community can support is a sure and swift way to
bankruptcy.

Most American newspapers have a page that is eight columns wide and twenty to twenty-

one inches deep; the normal column width is slightly less than 2 inches. This is called a standard
size page. A rather small minority newspapers are tabloid in format, usually five columns wide
and 15 inches deep, or approximately half the size of a standard page. Although it is widely agreed
that the tabloid size newspaper is very easy for the reader to handle, the problems of printing it
and the limitations on its advertising potential have kept many publishers from adopting this
format. In spite of these limitations the newspaper with by far the largest circulation in the United
States, the New York Daily News, uses the tabloid format.
Unfortunately because of the editorial approach used by some metropolitan newspapers, the word
“tabloid” has taken a connotation of sensationalism. This is unfair to many tabloids whose content
IS no more sensational than that of standard size dailies. Equating physical size and content is a
false approach, too often practiced.

No matter what their size, all newspapers have a fundamental organization in common.
Each has five major departments:

—  editorial, which gathers and prepares the news, entertainment, and opinion
materials, both written and illustrated,

—  advertising, which solicits and prepares the commercial messages addressed to the
readers;

—  circulation, which has the task of selling and delivering the newspaper to the readers
of a community;

—  production, which turns the editorial materials and advertisements into type and
prints the newspapers;

— and business, which oversees the newspaper’s entire operation. Newspaper stories
are written to include the “5 W’s and H” - who, what, when, where, why, and how. Their purpose
IS to present a report of an action or a situation in simple, easily understood language that can be
comprehended by a mass audience of different educational levels. Increased emphasis has been
placed upon simplicity of writing in recent years and upon explaining the “why” of news
situations.

Text 3. The Small Daily Newspaper

The differences in operation of the weekly newspaper and the small daily newspaper are
great, because the fundamental element of timeliness has been added. The principle of “today’s
news today” dominates the minds of daily newspapermen, no matter how small their paper may
be.

Because the process of assembling and printing the newspaper is done six or seven times
a week, instead of once, the thinking of the men who do the job is accelerated. Working on a daily
does not necessarily make a reporter or an advertising solicitor a better newspaperman than his
colleagues on the weeklies, but it does tend to make him a faster one. Deadlines take on a fresh,
compelling meaning. A weekly may define its news deadline as “Tuesday afternoon”, and still be
able to slip through a couple of late columns Wednesday morning without seriously disturbing the
rather flexible press time. Not so on the daily; if the copy deadline is 12:40 p.m., any stories sent



out to the composing room after that minute may make the press start late. That in turn can mean
missed bus connections and lost street sales for the circulation department. However, in the 24
hours before publication a weekly newspaperman turns out a large amount of copy, probably more
than he would do on a daily.

A substantial overlapping exists between the weekly and small daily fields, in the sense
that weekly cities sometimes are larger than small daily cities, and some weeklies have more
circulation and advertising linage than small dailies. Yet, given a choice of jobs at identical pay,
the majority of newspaperman would probably choose the daily. They find more stimulation in
the faster pace, in seeing their stories in print shortly after they have written them, and in having
a greater kinship with world affairs through the presence of wire service news teletypes in the
office.

What, then, causes some towns to have daily papers and other larger towns to have only a
weekly? Essentially it is a matter of geography, supplemented at times by the commercial audacity
of the publisher. When a good-sized town is close to a large city, competition from the big
neighbouring paper may make successful operation of a small city daily financially impossible.
Yet there is room for a weekly newspaper to present community news and the advertising of local
merchants. A small daily in a relatively isolated region may operate at a profit, whereas the same
paper would fail if it were published in the shadow of a large city daily.

5.4.2. [lpuMepHbIe TeMbl 1151 Oecelibl, BBIHOCUMbIE HA IK3aMeH

1. About myself/My background

2. My future profession

3. How I see myself 5 years from now

4. Contemporary journalism in Russia

5. Mass media in Britain

6. Mass media in the USA

7. What it takes to be a good journalist

8. Journalism as a career

9. The role of the Internet in modern world
10. My reasons to be a journalist
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