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OPTAHU3AIIMOHHO-METO/IAYECKHWHN PA3JIEJ
Llenp 1 3a1a4M U3ydeHHs y4eOHOH TUCIMITIIMHBI (MOTYJIs)
TpeboBaHus K pe3yabTaTaM OCBOCHUS AUCIUTLTUHBI
MecTo quCUMIUIMHEL (MOIYJIsl) B CTPYKType 00pa3oBaTelbHON IPOrpaMMBbl
HaIpaBJICHUS IOJTOTOBKU

CTPYKTYPA U COAEPKAHUE JUCHUIIJIMHBI

O0BeM AUCIHUIUTMHBI U BUJIBI YIeOHON paObOThI B COOTBETCTBHH C JOpMaMu 00yUEHUS

CopneprkaHue JUCLUIUIMHBI IO TeMaM (pa3zenam)

Paznesnbl JUCUMIUIMH U BUJIBI 3aHATHH

[Tnanb! TeopeTHyECKUX (JIEKIIMOHHBIX ) 3aHATUI

[Tnanbl npakTUYECKUX (CEMUHAPCKUX ) 3aHATUI

[Tnanbl TabopaTOpHBIX padboOT

CamocTtosTenpHas padoTa 00yJaronuXcs Mo JUCIUTUTHHE (MOTYITIO)

OCOBEHHOCTH OBYYEHMN JIMI C OB3
YYEBHO-METOIWYECKOE OBECIIEYEHUE CAMOCTOSATEJBLHOM
PABOTbBI OBYYAIOIIUXCA
YYEBHO-METOANYECKOE U UH®OPMALIMOHHOE OBECIIEYEHUSA
YYEBHOUW JUCIHUATIIMHBI (MOY.JIS)

IlepeyeHb OCHOBHOM JIMTEPATYPBI

[lepeueHp 1ONOTHUTENIBHOMN JINTEPATYPHI

[TporpammMHoe oOecrnieueHue

DIIEKTPOHHBIE PECYPCHI
MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE YUYEFHOM
JUCIHUIIVIMHBI (MO Y JIS)
OIIEHKA KOMIIETEHIIMI IO U3YYAEMOM JUCHUATLIMHE
OBPA3OBATEJIBHBIE TEXHOJIOI'MHU
OIEHOYHBIE CPEJACTBA AJisd TEKYHIIET'O KOHTPOJIA
YCHEBAEMOCTH ¥ TIPOMEKYTOUYHOM ATTECTAIIAM

Ipunoxenue 1

Metoandeckue peKOMEHAAINY I 00yJaIONIUXCsl IO OCBOSHUIO YICOHOU TUCITUTIITUHBI

(Momyn

10)

IIpunioxenne 2

@DOH/T OLIEHOYHBIX CPEJICTB AJIs MPOBEACHUS TEKYIIEH 1 MPOMEKYTOUHOM aTTecTalluu
oOyJaromuxcs mo y4eOHON AUCIUTIIHHE (MOIYIIIO)



e OPIAHMU3AIIMOHHO-METOIWYECKHUM PA3JEJ

A eab u 3aga4u U3Yy4YeHUA YUeOHOH TUCHUILIMHBI

OcHOBHOHM 1I€/IbI0  Kypca SBJISIETCS OBJIaJICHUE MAaruCTpaHTaMH KOMMYHUKATHBHOM
KOMIIETEHIIMEH, KOTOpash B JaJbHEWIIEM IMO3BOJUT IOJb30BaThCSI MHOCTPAHHBIM SI3BIKOM B
pa3IMYHBIX 00JIACTAX MPO(ECCUOHATBLHONM JEITeIPHOCTH, HAYYHOW M MPaKTHYeCKOH paboTe, B
001IeHnN ¢ 3apyOCS)KHBIMHA TTAPTHEPAMH, JIJII cCaM000pa30BaTeIbHbIX U ApYrux 1eneil. Hapsaay ¢
MPaKTHYECKOW IEbl0, KypC «SI3BIK JeI0BOr0 OOIICHMS (MHOCTPAHHBIA SI3BIK)» peaau3yeT
oOpazoBaTelbHBIE H  BOCIHUTATEIbHBIC I1I€JH, CIOCOOCTBYS pACIIUPEHUIO  Kpyrosopa
MaruCTPaHTOB, IIOBBINICHUI0O WX OOMIeH KyJIbTyphl W 00pa3oBaHUs, a TaKXKe KYIbTyphI
MBIIUICHUS U TIOBCEAHEBHOTO M JIEJIOBOTO OOIICHUS, BOCIIMTAHUIO TOJECPAHTHOCTH M YBAKEHUS
K JIyXOBHBIM IIEHHOCTSIM JPYTUX CTPaH U HapOOB.

3agaum Kypcea:

1. [To3HaKOMHUTH MAaruCTPAHTOB C OCHOBHBIMU MOHATUSIMHU U TEPMUHAMH, UCIIOJIb3yEMbIMU
B c(hepe aeoBoro oOIIEeHUS Ha HHOCTPAHHOM SI3BIKE.

2. Jlate mpexncraBieHue 00 OCHOBHBIX (OpMax KOMMYHHUKAllMM B OW3HEC cpene, ¢
KYJIBTYPHBIMH OCOOCHHOCTSIMH JIEJIOBOTO OOIICHHUS.

3. [To3HAaKOMUTH MaruCTPaHTOB C OCHOBHBIMH BUAAMH JICIOBON KOPPECIIOHACHIUU:

- pa3JIMYHBIC BUJIbI ITUCEM,

- 3JICKTPOHHBIC COOOICHNUS,

- CITy>)KeOHBIE 3aITUCKH,

- pe3roMe U COTMPOBOIUTENBHBIC MUCHMA,

- IPOTOKOJIBI,

- JIOTOBOPBI,

- OTYETHI,

- 00BSBIICHUS,

- peKJIaMHBIC OYKJICTHI.

®opmMupoBaTh yYMEHHE
KOPPECIIOHICHIINH.

4. ®opMupoBaTh TOTOBHOCTh K YCTHOMY J€JIOBOMY OOIIEHHIO (YMEHHME paccKazaTrh O
CTPYKType TMpEeAnpusiTHs, COOCTBEHHOW Kapbepe, CHenarTh JOKJIAA-TIPEe3CHTAlHI0 O
CTpaTerHUYeCKHX IJIaHaX MPEIIPUATHS U T.11.).

5. Y4HUTh MarucTpaHTOB MOHUMATh HA CIyX HEOOINBIITNE OTPBHIBKH U3 JIEKIIUN I JTOKJIAI0B
1o OM3HEeC TeMaTUKe, CACITAaHHBIMA HOCUTEIISIMU SI3BIKA.

6. Y4UTh MarucTpaHTOB MOHMUMATh TEKCTHI 10 SdKOHOMUYECKON U OU3HEC TeMaM.

7.Pa3BuBaTh HHTEPEC K TEME JEIOBOTO MEKKYIBTYPHOTO OOIIEHUSI.

HalmucCaHusg  BCEX  BBIICHCPCUYHCICHHBIX BHUIOB [IGJIOBOﬁ

2. TpeGoBanus Kk pe3yJbTaTaM 0CBOCHHUS AU CHMIIIMHBI

[Tporiecc ocBoeHUsT y4eOHON AMCHUIUIMHBI «SI3BIK JeM0BOr0 OO0IIEeHUs (MHOCTPAHHBIN SI3BIK))»
HarpaBjieH Ha ¢popMHUpoBaHUE y oOydarommxcs cieayromux komnereHui: YK-4; YK-5; OIIK-
1

Kon Conepxanue [Inanupyemble  pe3yiabTarel  OOy4deHHS  TIO
KOMIIETEHIIMH | KOMIIETEHLIUN JTUCLUILINHE, XapaKkTepu3ylolne JTarnbl
(hopMHUpPOBaHNS KOMIIETEHIIMH
YK-4 Crnocoben npuMeHsTh | 1. 3HaTh: NPUHUMIBI TOCTPOEHUS YCTHOTO H
COBPEMEHHBIE MIICBMEHHOTO BBICKA3bIBaHUS HAa HWHOCTPAHHOM
KOMMYHHMKaTHUBHbBIE A3bIKe; TpeOOBaHMS K JEJIOBOM yCTHOM U
TEXHOJIOTUM, B TOM YMCJE | IUCBMEHHOW KOMMYHHMKauuu, nopsanka 300
Ha WHOCTPAHHOM(BIX) | IEKCHUECKHUX €JIMHUII, OTOOpaHHBIX B
a3bIKe(ax), JUIS | COOTBETCTBUU C MPOrpaMMOi Kypca M yMETb HX
aKaJIeMHUYECKOro U | IPUMEHSITh B COOTBETCTBYIOIINUX
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npodeccrnoHanIbHOTO KOMMYHHUKATUBHBIX CUTYallHsX.

B3alMOJEHCTBUS 2. YMeTh: NPUMEHSTh Ha MPAKTHKE YCTHYIO H
MMHUCbMEHHYIO JIEJIOBYI0 KOMMYHUKAIUIO.

3: BnageTb: METOAMKOW COCTABIICHHS CYXKJICHUS B
MEXJIMYHOCTHOM  JIeIOBOM  OOUIeHHH  Ha
MHOCTPAHHOM I3bIKE, C IPUMEHEHHUEM aJIeKBAaTHBIX
SI3BIKOBBIX (DOPM U CPEJICTB.

YK-5 Crnocoben ananmu3upoBath U | 1. 3HaTh:  OCOOCHHOCTH  MEXKYJIBTYPHOM
YUUTHIBATh  Pa3HOOOpa3ye | KOMMYHHUKAIMU B JICIOBOM OOIIECHUN

KYJIbTYp B nporecce | 2. YMETb: HCIOIB30BaTh STUKETHBIE (POPMYIBI B
MEKKYJIbTYPHOTO YCTHOH M THMCBMEHHOW  KOMMYHHKAIUU
B3aUMOJICHCTBHA (mpuBetcTBHE, npoIlaHue, HO3]paBJICHHE,
W3BUHEHHUE, Mpoch0a), a TakkKe BHIBl APYIHX
PEUEBBIX MUCbMEHHBIX MPOU3BEICHUN, TAKUX KaK:
odunmanpHOE MUCBMO, 3ampoc HH(opManuy,
JIeTIOBBIE U3BEIICHUS, PEKJIaMalliH, IPUTIIALICHNUS,
01aroapcTBEHHbIC HICbMa, pesrome,
MO3JpaBlIeHUs] U  cOOOJE3HOBAHUS, MHCbMa
apeH/I0JaTeIIsIM, YJIEKTPOHHAS KOPPECTIOHICHIIHS

3:  Bnagerts: crnocobamMM  OpraHu3aluu
3¢ pexTUBHOTO B3aUMOICHCTBUS B
npodeccHOHaTBbHON cpene C y4eToM
HaIlMOHAJIbHBIX, STHOKYJIBTYPHBIX,
KOH(ECCHOHATBHBIX OCOOCHHOCTEH; crocobamMu
IIPEOI0JICHUS KOMMYHUKaTHBHBbIX,
HAIMOHAJILHBIX, STHOKYJIBTYPHBIX,

KOH(ECCHOHANBHBIX M  JOpYrux 0OapbepoB B
MpoLecce  MEXKYJIbTYPHOTO  B3aUMOJEHCTBUS;
METOJIaMU  BBISIBJICHHUS] CHEHU(PUKUA KYIbTYp B
IpoLecce  MEXKKYJIbTYPHOIO  B3aUMOJCHCTBUS,
CIOCOOHOCTBIO MOJIETPOBATh BO3MO’KHBIE
CUTyalluu OOLIECHUS] MEXIy IMpeICTaBUTEISIMU
Pa3IUYHBIX KYIbTYpP U COIIMYMOB.

MecTo AUCHUILTUHBI (MOAYJISI) B CTPYKTYpe 00pa3oBaTeIbHOW MPOrpaMMbl HANPABJIEHUSI
NOJArOTOBKH
VYueOnas qucuumnuHa b.1.B.J1B.04.01 «SI3b1k genoBoro oOmieHus (MHOCTPAHHBIHN SI3bIK)»

OTHOCUTCSI K 0a30BOMy OJIOKy Yy4eOHOro IUIlaHa M OTHOCHTCS K 4YacTH, (GOopMUpYyeMOi
y4yacTHUKaMU OOpa3oBaTeNbHBIX OTHOIIEHWH.  M3ydueHuwe y4uyeOHOW AMCHUIIIMHBI «SI3BIK
JIeIOBOTO OOIIeHHs (MHOCTPAHHBIA S3bIK)» Oa3upyercs Ha 3HAHHUAX, YMEHUSX WM HaBBIKaX,
MOJyUYEHHBIX CTYACHTaMU TpU H3ydyeHUH Kypca: «HOCTpaHHBIN f3BIK: TMpodeccrnoHalbHas
TEPMUHOJIOTHSI W OCHOBBI TE€PEBOJa HAYYHBIX TEKCTOBY». l3yueHume ydeOHOW IUCIUTUIMHBI
«SI3bIK  menoBOro OOIIeHHs (MHOCTPAHHBIA S3BIK)» HEOOXOAMMO JJIsi OCBOEHMsI Takou
TUCIUTUTMHBL, KaKk  «YTIpaBICHHUE YEJIOBEYECKHUMH pecypcaMu», a TakkKe MPOXOKICHHS
pa3IMYHBIX BUJOB MPAKTHK.

[Iporpamma Hamenena Ha (opMuUpoBaHHME y MarucTpaHToB | Kypca HWHOS3BIYHOM
KOMMYHHKaTHUBHON KOMITETEHIIUU B JIEJIOBOM cdepe, a TakKe TOTOBHOCTH OCYIIECTBISATh YCTHOE
¥ TIUCEMEHHOE JIEIOBOE OOIIIEHNE Ha HHOCTPAHHOM SI3BIKE.

2. CTPYKTYPA U COAEPKAHUE JTUCTIUITJIMHBI

2.1.06beM AMCUMIJIMHBI U BU/AbI Y4eOHOH padoThl B COOTBETCTBUM ¢ opMaMu 00ydeHHS
5




OO0BeM MUCIUTUINHBI «SI3BIK 1eT0BOTO 00IIeHUs (HHOCTPaHHBIN S3bIK)» cocTaBiseT 108 yacos/

3 3a4eTHBIX CAUHUIIBI.

By yuebnol paboThl

TpynoeMKoCTh, 4acoB

2 cemecTp

Ounas

3aouHan

O0mast Tpy10eMKOCTh

108

108

BUJIaM Y4eOHBIX 3aHATUI), BCETO B TOM UYHUCIIE:

AynuropHas paboTa 00y4aromuxcs ¢ npernojaanaresnem (o

36

8

Jlexuun

HpaKTI/I‘{eCKI/Ie 3aHATHUA

36

CamocTtosaTenbHas paboTa 00y4Jaronuxcs

72

3auer

3a0

DK3aMeH

Hroro:

3aYETHBIX €TMHHUIIAX )

OO0r111ast TPYA0EMKOCTh y4eOHON TUCIUILTHHBI(B Yacax/

108/3

108/3

Bun yuebnoit paboTbl

Bcero,
JacoB

Kypc

1

Ounas
dbopma

3aouHasn
dbopma

Ounas
dbopma

3aouHasn
dbopma

Yacos

Yacos

AynuTopHas paboTa 00yJarouuxcs ¢
npenoiaBarenieM (1o BUAaM y4EOHBIX
3aHATUI), BCETO B TOM YHCJIE:

36

8

Jlexun

HpaKTI/I‘{CCKI/IC 3aHATHUA

36

JlaGopaTopHblie 3aHITHS

CamocTtosTenpHas paboTta
00yJaronmxcs

72

96

[TpomesxyTouHas arTecTanus
(moAroToBKa M cjaya), BCEro:

KonrtposnbHas pabora

KypcoBas pabora

3auer

DK3aMeH

Hroro:

OO61mast TpyA0eMKOCTh Y4eOHOI
JICITUTUIAHBI(B Yacax, 3a4eTHBIX
eMHUIIAX )

108

108

2.2. Conep:xaHue TUCHHUILTHHBI 0 TeMaM (pa3aejiam)
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No HanmenoBanue Coneprkanue pasjena (TeMaTHKa 3aHATHH ) dopmupyembie
n/m | pa3aena (TeMbl) KOMIIETCHITHH
(nHACKC)
1 Pasnea 1. Business | Tema 1.1. Culture. Classification of Cultures. VK-4, YK-5
across cultures Business Culture.
Tema 1.2. Business Culture. Distance and familiarity
Tema 1.3. Corporate culture. Names, business cards,
Dress code
Tema 1.4. Cross-cultural communication, Time
2 Paznen 2. Tema 2.1. Branches of Industry: Manufacturing, YK-4, YK-5
Industries and Services, Retailing
Companies Tema 2.2. Innovation and invention.
Tema 2.3. Types of Organizations
Tema 2.4. Business People and Business Leaders
3 Paznen 3. Tema 3.1. Markets and Competitors. Marketing and | YK-4, YK-5, -
Marketing Market Orientation.
Tema 3.2. Models of Marketing.
Tema 3.3. Products and Brands. Price. Money.
Tema 3.4. Place. Promotion.
4 Pasznen 4. Means of | Tema 4.1. Telephoning Phones and numbers, getting | YK-4, YK-5, -
Communication through
Tema 4.2. Video Conferences. Meetings.
Tema 4.3. Making Presentations.
Tema 4.4.  Business correspondence. Types of
English Correspondence.
Tema 4.5. Letters and e-mails. Types of letters.
Tema 4.6. Memos. Reports. Notes.
2.3. Pa3gepl AUCOUIIINH M BUABI 3aHATHI
Ounas ¢popma 0OyueHust
Ne HanmenoBanue Jlexuumon | ITpaktuueck | Camocrost | Bceero DOpMBI TEKYILIETO
n/ TEMBI JUCLUITIJINHBI HBIC e 3aHATUA TCJIbHAaA qaCcoB KOHTPOJIA YCIICBAEMOCTHU
1| 3aHATHUS pabora/
KOHTPOJIb
1 | Pa3aea 1. Business - 8 16 24 Ompoc, TecT, MOHUTOPUHT
across cultures JIAAJIOTOB
2 | Pazgen 2. - 8 24 Ompoc, TecT, MOHUTOPUHT
Industries and 16 JIMAJIOTOB, TPE3CHTAINS
Companies
3 | Pazgen 3. - 8 24 [IpesenTanus, yCcTHbIN
Marketing 16 OTIPOC, TECT, MOHUTOPUHT
JAAJI0roB
4 | Pa3znen 4. Means of - 12 36 YcTHBIH onpoc, TecT,
Communication 24 BU3UTKA, NIPE3CHTALU -
mail, MoHHTOpHHT
pOJ'ICBOﬁ HI'PBbI, TUCBMO
Hroro: - 36 72 108

3aouHas Gpopma oOyueHHs




No HanmenoBanue Jlekuuon | [Ipaktuueck | Camoctosi | Bcero DOopMBI TEKYIIETO
1/ | TeMBbI TUCIUTUIAHBI HBIC We 3aHATUS | TeIbHas 4acoB | KOHTPOJIS yCIIEBAEMOCTH
1| 3aHATHUS pabora/
KOHTPOJIb
1 | Pa3mex 1. Business - 2 29 24 Omnpoc, TecT, MOHUTOPUHT
across cultures JTNaJI0TrOB
2 | Pa3nmen 2. - 2 22 24 Omnpoc, TecT, MOHUTOPUHT
Industries and JIMAJIOTOB, TPE3CHTAIINS
Companies
3 | Pa3gen 3. - 2 22 24 [Ipe3enrarus, yCTHBIN
Marketing OIPOC, TECT, MOHUTOPUHT
JIMaJIOTOB
4 | Pa3zgea 4. Means of - 2 36 YCTHBIN ompoc, TeCT,
Communication 30/ 4 BU3UTKA, IIPE3CHTALINS €-
mail, MOHHTOpHHT
POJIEBOM UI'PBI, TUCBMO
Wroro: - 8 96/4 108
24. IlnaHbl TeopeTHYECKUX (JIEKIHMOHHBIX) 3aHATHH
Teopernueckre (JIEKLIMOHHBIE) 3aHATUS HE IPEYCMOTPEHBI pab04YUM y4eOHBIM IIJIAHOM.
2.5. IlnaHbl NPAKTHYECKHUX (CEMHMHAPCKUX) 3aHATHI
Ounast popma o0ydeHHS
Ne HaumeHoBaHMe TeM MPaKTHUECKUX (CEMUHAPCKUX) 3aHATUI Kon-Bo mpakTrueckux
4acoB BO 2 CEMECTpe
2 ceMecTp
Pa3nea 1. Business across cultures 8
1. Tema 1.1. Culture. Classification of Cultures. Business Culture. 2
Jlexcuka: BBEJCHHE U TEPBUYHOE 3aKpPEIUICHHE JIEKCUKH 10 TeMe
“Culture”, “Business Culture”
I'pammaruka: riraros to be B pasubix BpemMeHax.
YreHue: ¢ TOHUMAaHUEM OCHOBHOM MM TeKcTa, neraieit “Culture.
Classification of Cultures”. “Business Culture” .
['oBopeHue: ¢GopMUPOBAHHWE YMEHHUS AMAJIOTUYECKOW PEYH, JUaJIOT
“Enterprise culture and company culture: What’s the difference?”.
2. Tema 1.2. Business Culture. Distance and familiarity 2
UreHue: ¢ TIOHMMAaHHEM OCHOBHOW WAEM TEKCTa, JeTajei
uHpopMaluu O crnocoldax JUCTAHLMPOBAHUS C LENbI0 CHENaTh
KOMMYHHKAITIIO 00JIe€ BeKITUBOM.
AynupoBanue: noHuManue uHpopmauuu “Politeness in Business
Communication”
l'oBopenue: Case study “What type of business culture is it?”.
[Tucemo: e-mail “Choosing Business Culture”.
3 Tema 1.3. Corporate culture. Names, business cards, Dress code 2
UreHue: ¢ TIOHUMAaHHEM OCHOBHOW UAEM TEKCTa, JeTajei
uHpopMaluu crocobax oOparieHuss K Kojuleram (HadaJlbHHUKam,
MOYMHEHHBIM) B PA3TUYHBIX KYIbTYpax, O Apecc-Koe.
AynupoBaHue: ¢ TOHMMaHUEM OCHOBHOM HWJEH TEKCTa, IeTayien
undopmarmu “Culture Tips to the businessman”.

8




['oBopenue: popmupoBaHuEe yMEHHS AUAIOTHYECKON peyH, AHAIIOT-
00CYX/IeHUE KOPIIOPATUBHBIX KYJIBTYP.

Tema 1.4. Cross-cultural communication, Time

Jlexcuka: 3aKkperuieHue nponuIeHHOTO

Yrenue: ¢ IOHUMaHUEM OCHOBHOM HJieH TeKcTa, netanei “The Role
of Time in Business Culture” .

['oBopenue: GopMupoBaHUE YMEHHS THATIOTHYECKOU PEUH, TUAJIOT

Paznen 2. Industries and Companies

5

Tema 2.1. Branches of Industry: Manufacturing, Services,
Retailing

Jlekcuka: BBeJ€HHE U TMEPBUYHOE 3aKpEIUICHHE JIEKCUKU [0 TeMme
“Branches of Industry”.

I'pammaruka: Present Simple Tense, mpemjgoru BpeMeHH, Hapedus
YaCTOTHI ICUCTBHS.

Yrenue: ¢ HOHUMaHUEM OCHOBHOMW MJIEU TEKCTa, AeTajlel. Tekcr
“Manufacturing, Services, Retailing”.

AynupoBaHue: MOHUMaHUE UHPOPMAIMK 00 OTpacisix YKOHOMHUKH B
CIIA u BenukoOputanum.

CoBopenwne: Monomorudeckas peus “Industries of my region”.
[Muckmo: note taking.

Tema 2.2. Innovation and invention.

Jlekcuka: BBEJCHHE W TEPBUYHOE 3aKPEIUICHHE JIGKCUKU IO TEeME
“Innovation and invention”.

Yreane: ¢ MNOHMMaHHMEM OCHOBHOM WAEH TEKCTa, JIeTaleH
uHpopmaruu 06 H300pETEHUAX U U300peTaTeIsAX.

AyaupoBaHue: ¢ TOHMMaHHEM OCHOBHOW WM TEKCTa, JAeTaliel
uHpopmanuu

[oBopenue: (GOpMHpPOBAHNE YMEHHUsS IUAIOTUYECKOH peuu, IHajor
“The Most Important Invention”.

Tema 2.3. Types of Organizations

JIekcuka: BBCACHUC U IMEPBUYHOC 3aKPCILNICHUC JICKCUKU I10 TEMC
“Types of Organizations”.

YreHue: C TOHMMAaHHMEM OCHOBHOM nacu  TCKCTa, ,[[eTaHeﬁ
undopmanuu “Types of Organizations in the UK”.

AygI/I[ZOBaHI/IeZ C TIOHMMAaHHEM OCHOBHOM nacnu TCEKCTa, ,Z[eTaJ'IeI\/'I
undopmanuu “Partnerships”

FOBO[}GHI/ICZ (bOpMHpOBaHHe YMCHUA ,Z[HaJIOFI/I‘{eCKOﬁ peuu, auajor
“What type of organization to choose?”

ITucemo: nuceMo “Company description”.

Tema 2.4. Business People and Business Leaders

Jlexcuka, TpaMMaTHKA: 3aKpeIIeHHE PO IEHHOTO

Yreane: ¢ NOHMMaHWEM OCHOBHOM WAEW TEKCTa, JIeTaleH
undopmarmu “Leadership in Business”.

[ToBopenue: Monosnor “My favouZrite Business Leader”

Paznexn 3. Marketing

7

Tema 3.1. Markets and Competitors. Marketing and Market
Orientation.

Jlexcuka: key terms on “Marketing”.

['pammaruka: Perfect forms

YUreHue: ¢ MOHHMMaHHEM OCHOBHOHN HJIEH TeKCTa, AeTanei. TeKCThI
“Marketing Mix”, “Marketing”.

AymupoBaHue: ¢ IOHHMMaHHMEM OCHOBHOM HJIEH TEKCTa, IeTalieil

9




undopmanuu “Marketing Mix”.
CoBopenue: uanoruueckas peub “Marketing Campaign” Ilucbmo:
nrucbMo “Company description”.

Tema 3.2. Models of Marketing.

Yrenue: ¢ MOHMMaHHEM OCHOBHOMW Hjeu Tekcra, Aeraneir. McKinsey
7S model. The 7Ps of the Marketing Mix. AIDA. The Ansoff Matrix.
The BCG Matrix. Diffusion of Innovation. DRIP.

AynunpoBaHue: C MOHMMaHHWEM OCHOBHOM HJIIEM TEKCTa, JeTalich
unpopmanuu Porter's Five Forces. Price-Quality-Strategy Model.
Push and Pull Marketing. Product Lifecycle. RACE
Planning.  Segmentation, Targeting and Positioning (STP).
SOSTAC(R). SWOT (TOWS) matrix.

CoBopenwne: J[uamorundeckas peub “Choosing the most suitable
model”

[Tucemo: note-taking.

Tema 3.3. Products and Brands. Price. Money.

Jlekcuka, rpaMMaTHKa: 3aKperIeHHe MPOUICHHOTO.

YreHue: ¢ MOHMMAHUEM OCHOBHOW MJEHM Tekcra, aertaineil. “Goods
and products”. “Brands and Branding”.

AyaupoBaHue: ¢ TOHMMaHHEM OCHOBHOW WM TEKCTa, JAeTaliel
urdopmarmu “Pricing”. “Upmarket and down-market”.

CoBopenwue: nuckyccus “Price wars or government control?”.

10

Tema 3.4. Place. Promotion.

Jlexcuka, rpaMMaTrKa: 3aKpeIuIeHHE IPOMAECHHOTO.

YreHue: C IIOHUMAHHUECM OCHOBHOU nacu  TCKCTa, I[eTaneﬁ.
“Distribution: wholesalers, retailers and customers”.

Ayg!I/I[ZOBaHI/ICZ C MNOHUMAHMEM OCHOBHOMU nacnu TCEKCTa, ,Z[eTaJ'IefI
uHdpopmanuu “Shops”. “Direct marketing”.

ToBopenne Case study “Marketing?”.

Pasnen 4. Means of Communication

12

11

Tema 4.1. Telephoning Phones and numbers, getting through

JIekcuka: BBCACHUC U IMEPBUYHOC 3AKPCINICHUC JICKCHUKU II0 TEMC
“Communication”

Yrenue: C ITOHMMAaHHUEM OCHOBHOM HACENn  TEKCTa, ,Z[eTaJ'IefI
“Telephoning: Phones, Numbers, getting through, messages,
arrangements”.

AyanpoBaHue: ¢ TOHMMaHHEM OCHOBHOW WM TEKCTa, JAeTale
uHpopmanuu IIpocaymmBanue 1uanora no Teaeqony.

CoBopenwne: [luanor mo Ttenedony “Arranging a meeting with a
colleague”.

12

Tema 4.2. Video Conferences. Meetings.

UreHue: ¢ NMOHMMAaHUEM OCHOBHOW MJEM TEKCTa, Aeraned. Tekct
“Barriers to effective listening”

AyanpoBaHue: C TMOHMMaHHEM OCHOBHOM HJIeM TEKCTa, JAeTalei
undopmarmu “Keys to Effective Video Conferencing”.

Cosopenne: Role Play “Video Conference”.

[Muckmo: tips “Video Conferences or Meetings? What is better?”

13

Tema 4.3. Making Presentations.

Yrenne. ¢ NMOHMMAaHUEM OCHOBHOW MJIEHW TeKcTa, neraneil. Tekct
“Analyzing the audience”, “Adapting to your audience as you speak”
AynupoBaHue: ¢ TOHHMaHHEM OCHOBHOW HJIEM TEKCTa, JaeTalei

10




undopmanuu “Understanding Principles of Persuasive Speaking ™.
I'oBopenue: Monoror. [TogroroBka npe3eHTanuu o TeMe Hay4HOI O
HUCCIICAOBaHUS.

[Mucemo: tips “How to improve your presentation?”

14

Tema 4.4. Business correspondence. Types of English
Correspondence.

Jlekcuka: BBCACHHUEC W IICPBHUYHOC 3aKPCIJICHHUEC JICKCHKH IIO TEMC.
PeueBsbie ke, HCNONB3yeMbIe B OM3HEC-KOPPECTIOHICHITHH.
YreHue: OomnpeaAciICHUE BUI0B I[CJ'IOBOfI KOppECIIOHACHIIN.

IMucemo: Layout of different types of correspondence.

15

Tema 4.5. Letters and e-mails. Types of letters.

Jlekchka: BBCACHHUC M ICPBUYHOC 3AKPCIUICHUC JICKCHMKU IO TEMC.
PeueBrnie KJIIMIIEC, UCITI0JIb3YEMBIC B 6I/ISHCC-KOppeCHOHI[eHHI/II/I.
UreHue: ¢ MOHMMAaHUEM OCHOBHOM Wjeu Tekcra, jaertaneii. Types of
letters and e-mails.

AyaupoBaHue: ¢ TMOHMMaHHEM OCHOBHOM WHJIeW TEKCTa, JAeTaiei
undopmanuu “How to communicate effectively?”.

[Mucemo: e-mail. Letter.

16

Tema 4.6. Memos. Reports. Notes.

JlekcHka: BBCACHHEC M ICPBUYHOC 3aKPCIJICHHUEC JICKCHMKH IIO TEMC.
PeueBnie KJIMIe, UCI0JIb3yEMbIC B 6I/I3HeC-KOppeCHOH,I[eHI_II/II/I.
Yrenue: ¢ IMOHMMAHWMEM OCHOBHOM HIEeW TeKcTa, jaerane. Tekcrt
“Memaos. Reports. Notes.”

ITucemo: Memos. Reports. Notes.

3aouHnas popma o0yueHnust

HaumeHoBaHMe TeM MpPaKTHYECKUX (CEMUHAPCKHUX) 3aHATUI

Kos-Bo mpakTudyeckux
9acoB BO 2 CEMECTpE

2 ceMecTp

Pasnea 1. Business across cultures

2

1.

Tema 1.1. Culture. Classification of Cultures. Business Culture.
Jlexcuka: BBEJEHUE W TEPBUYHOE 3aKPEIUICHHE JIEKCUKH IO TeME
“Culture”, “Business Culture”

I'pammaruka: riaros to be B pasubix BpemMeHax.

Yrenue: ¢ IOHUMAaHUEM OCHOBHOM MJieU TeKcTa, aetaneit “Culture.
Classification of Cultures”. “Business Culture” .

['oBopenue: GopMUpPOBaHHE YMEHHUS AMATOTHYECKOW DPEYH, JUAIIOT
“Enterprise culture and company culture: What’s the difference?”.

2

Paznen 2. Industries and Companies

2

Tema 2.1. Branches of Industry: Manufacturing, Services,
Retailing

Jlekcuka: BBEJEHUE M TMEPBUYHOE 3AKPEIICHHE JIEKCUKU 10 TEMeE
“Branches of Industry”.

I'pammaruka: Present Simple Tense, mpemyorn BpeMeHH, Hapedwus
YaCTOTHI ICUCTBHS.

UreHue: C HTOHUMaHUEM OCHOBHOM HUJIEU TEKCTA, JeTalieh. TeKCT
“Manufacturing, Services, Retailing”.

AynupoBaHue: MOHUMaHUE UHPOPMAIIMK 00 OTpaCisiX YKOHOMHUKH B
CIIIA u BenukobputaHum.

CoBopenue: Monosoruueckas peus “Industries of my region”.

11




| Mucemo: note taking.

Paznen 3. Marketing 2
3 Tema 3.1. Markets and Competitors. Marketing and Market | 2
Orientation.
Jlexcuka: key terms on “Marketing”.
I"'pammatuka: Perfect forms
UreHue: ¢ MOHMMAHUEM OCHOBHOW HWJEU TEKCTa, JeTalieid. TeKcThbl
“Marketing Mix”, “Marketing”.
AynupoBaHue: ¢ TOHMMaHUEM OCHOBHOM HJIEM TEKCTa, JAeTajiei
undpopmanuu “Marketing Mix”.
CoBopenwme: uanoruueckas peus “Marketing Campaign” Ilucemo:
nuceMo “Company description”.
Pa3nexn 4. Means of Communication 2
4 Tema 4.1. Telephoning Phones and numbers, getting through 2
Jlekcuka: BBeJECHHE W TEPBUYHOE 3aKpEIICHHE JIEKCHUKU MO TeMe
“Communication”
UreHue: ¢ TIOHMMaHHEM OCHOBHOW UAEH TEKCTa, JAeTajei
“Telephoning: Phones, Numbers, getting through, messages,
arrangements”.
AyaupoBaHue: ¢ TOHMMaHHEM OCHOBHOW HJIeW TEKCTa, JAeTale
uHpopmanuu [IpocnymmBanue quanora mo teaedony.
CoBopenwne: [luanor mo tenedony “Arranging a meeting with a
colleague”.
2.6. IlnaHbI cCAMOCTOSATENbHOI PA0OTHI 00YYAIOUIET0CsI IO TUCIUIIIHHE (MOLYTI0)
Ounast popma 00yueHust

Ne | Ha3panwue paznenoB u | Bunbl Tpynoemkocts | opmupyemsie | Popmsl

TeM CaMOCTOSITENILHOM KOMIIETEHIIMH | KOHTPOJIS
paboThl
2 ceMecTp

Pa3nen 1. Business across cultures 16 .

1 | Tema 1.1. Culture. Pedepar “The Role of 7 VK-4, YK-5 [Ipe3enTanus
Classification of the English Language in pedeparos
Cultures. Business Business
Culture. Communication”

2 | Tema 1.2. Business | e-mail “Choosing 5 YK-4, YK-5 Omnpoc,
Culture. Distance and | Business Culture”. poBepKa
familiarity [ToaroroBka k MUCHMEHHOTO

MPAKTHIECKOMY 3a/IaHus
3aHSTHIO.

3 | Tema 1.3. Corporate | Pa6ota ¢ yueOHoit 2 VYK-4, VK-5 Busurka,
culture. Names, | muteparypoii u 3JIEKTPOHHOE
business cards, Dress | nekcukorpapuueckuMu UCbMO
code HMCTOYHUKAMU.

Hanmcanwne BU3UTKH,
nucbma

4 | Tema 1.4. Cross- | Pabota c yueOHOM 2 YK-4, YK-5 YcTHBIN onpoc
cultural JMTEPATYpOi U
communication, Time | nekcukorpaduyeckumu

UCTOYHUKAMHU.
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Paznex 2. . Industries and Companies 16 4.

5 | Tema 2.1. Branches [ToaroroBka YK-4, YK-5 YcTHBIN ompoc
of Industry: MOHOJIOTHYECKOTO
Manufacturing, BBICKAa3bIBaHUS Ha
Services, Retailing temy “Industries of my

region”.

6 | Tema 2.2. Innovation | [TogroroBka YVK-4 VYcTHBIN onpoc

and invention. MOHOJIOTHYECKOTO
BbICKa3biBaHus ~ ““The
Most Important
Invention”.

7 | Tema 2.3. Types of | [Tucemo “Company YK-4, YK-5 [IpoBepka
Organizations description” HCHMEHHOTO

3a/1aHusl

8 | Tema 2.4. Business | [logroroBka mpoekTa VK-4, YK-5 [Ipe3enTanms
People and Business | “My Favourite
Leaders Business Leader”

Paznen 3. Marketing 16 u.

9 | Tema 3.1. Markets | Pabota ¢ yueOHoli | 4 VK-4, - YcrHbIit onpoc
and Competitors. | aurepaTypoii u
Marketing and Market | nekcukorpadguuecKumu
Orientation. HUCTOYHUKAMHU.

10 | Tema 3.2. Models of | IToagroroska 4 YK-4, VK-5, - | YcrHbI# onpoc
Marketing. MOHOJIOTHYECKOTO

BBICKA3bIBAHUS
“Choosing the most
suitable  model  of
marketing”

11 | Tema 3.3. Products | YcrHoe coobuenue | 4 YK-4, VK-5, - | MoHUTOpPHHT
and Brands. Price. | “Price wars or POJIEBOI UTPEI
Money. government control?”.

12 | Tema 3.4. Place. | I[TonroroBka  yctHoro | 4 YK-4, YK-5, - | MonuTopuHr
Promotion. cooOImeHust st Case POJIEBOI UTPBI

study “Marketing?”.

Pa3nen 4. Means of Communication 24 4.

13 | Tema 4.1. | Pabota c  y4eOHOI YK-4, YK-5, - | Yernblii onpoc,
Telephoning  Phones | nuteparypoii u TECT
and numbers, getting | nekcukorpapuIecKUMU
through HUCTOYHHUKAMHU.

14 | Tema 4.2. Video | IToarotoBka K poJsieBOi YK-4, YK-5, - | MonuTopuHr
Conferences. urpe “Video POJIEBOI UTPBI
Meetings. Conference”.

15 | Tema 4.3. Making | [ToaroroBka YK-4, YK-5, - | Omnpoc,
Presentations. HNpe3eHTaluuu II0 TEME HIpOBEPKaA

HAy4YHOTO MMACEMEHHOTO
UCCJICTOBAHMSI. 3aJJaHus
[Tucemo: tips “How to

improve your

presentation?”

16 | Tema 4.4. Business | Boimonnenue YK-4, YK-5 [TpoBepka
correspondence. Types | muChbMEHHBIX 3aaHUH. MUCBMEHHOTO
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of English | Layout of different 3aaHHs
Correspondence. types of
correspondence.

17 | Tema 4.5. Letters and | Beimonnenue 4 YK-4, YK-5, - | IIpoBepka
e-mails. Types of | nuCbMEHHBIX 3aJaHUIA. HCHMEHHOTO
letters. Letters and e-mails. 3ajaHus

18 | Tema 4.6. Memos. | BeimoaHenue 4 YK-4, VK-5, - | [IpoBepka
Reports. Notes. MMACbMEHHBIX 33/IaHUM. [MMCBMEHHOT'O

Memaos. Reports. 3a1aHUS
Notes.
3aounas popma oOyueHnust

Ne | HazBanue paznenoB u | Bunsl Tpynoemkocts | opmupyemsie | Popmsl

TeM CaMOCTOSITENIbHOM KOMIIETEHIIMH | KOHTPOJIS
paboThl
2 ceMecTp

Pa3nen 1. Business across cultures 22 .

1 | Tema 1.1. Culture. Pedepar “The Role of 4 YK-4, YK-5 [Ipesentanus
Classification of the English Language in pedeparos
Cultures. Business Business
Culture. Communication”

2 | Tema 1.2. Business | CaMOCTOSATEILHOE 6 VK-4, YK-5 Ompoc,
Culture. Distance and | uzyuenue Temsl. e-mail IpOBEpKa
familiarity “Choosing Business UCHMEHHOTO

Culture”. 3aaHUs
IToaroroBka k

MPAKTHYECKOMY

3aHATHIO.

3 | Tema 1.3. Corporate | CamocTosaTeIbHOE 6 YK-4, YK-5 Busurtka,
culture. Names, | u3y4eHue TeMBI. AJIEKTPOHHOE
business cards, Dress | Pabora ¢ yueOHOit IHCHEMO
code JUTEPATYpOi U

JeKCUKOTpadhuIecKUMU
HUCTOYHUKAMHU.
Hanucanue BU3UTKH,
nuchbmMa

4 |Tema 1.4. Cross- | CamocTosITeIbHOE 6 YK-4, YK-5 YcTHbIH onpoc
cultural U3y4YCHUE TEMBI.
communication, Time | Pabota ¢ yueOHoi

JUTEPATYpPOU U
JeKcuKorpapuIecKuMu
HMCTOYHUKAMU.

Pa3znen 2. . Industries and Companies 22 u.

5 | Tema 2.1. Branches [ToaroroBka 4 YK-4, YK-5 VYcrHbll onpoc
of Industry: MOHOJIOTHYECKOTO
Manufacturing, BBICKA3bIBAHUS Ha
Services, Retailing temy “Industries of my

region”.

6 | Tema 2.2. Innovation | CamocTosTeIbHOE 6 YK-4 VYcrHbIH onpoc

and invention. U3y4eHHe TEMBI.
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IToaroroBka
MOHOJIOTUYECKOTO
BbICKa3piBanust  “The
Most Important
Invention”.

7 | Tema 2.3. Types of | CamocTosiTenbHOE YK-4, YK-5 [IpoBepka
Organizations U3yUYCHHE TEMBI. HCHMEHHOTO

ITucemo “Company 3aJaHus
description”

8 | Tema 2.4. Business | CamocTosiTebHOE YK-4, YK-5 [Ipe3enrarus
People and Business | uzyuenwe TEMBI.

Leaders [logroroBka mpoekTa
“My Favourite
Business Leader”

Paznen 3. Marketing 22 4.

9 | Tema 3.1. Markets | CamocrosrenbHoe VK-4, - YcTHBIN ompoc
and Competitors. | uzyuenue TEMBI.

Marketing and Market | Pabora ¢  y4eOHOI

Orientation. JIMTEPATypOi u
JEKCUKOTpahUIeCKUMHU
UCTOYHUKAMHU.

10 | Tema 3.2. Models of | CamocTosarensHOE YK-4, VK-5, - | YcrHbI# onpoc

Marketing. U3y4deHUE TEMBI.
IToaroroska
MOHOJIOTHYECKOTO
BBICKa3bIBAHUS
“Choosing the most
suitable  model  of
marketing”

11 | Tema 3.3. Products | CamocrosarensHOE YK-4, YK-5, - | MonuTOopuHT
and Brands. Price. | u3yuenue TEMBE. POJIEBOI UTPEI
Money. YctHOE  cooOuieHue

“Price wars or
government control?”.

12 | Tema 3.4. Place. | CamocrosarensHOE VYK-4, VK-5, - | MoHUTOpPHHT
Promotion. U3y4dcHUE TEMBI. POJICBOI HTPbI

[logroroBka  ycTHOTO
coolieHuss st case
study “Marketing?”.

Pa3nexn 4. Means of Communication 30 u.

13 | Tema 4.1. | Pabota ¢ ydeOHOI VK-4, VK-5, - | YcrHbIit onpoc,
Telephoning  Phones | mureparypoit 1 TeCT
and numbers, getting | nekcukorpadudeckumMm
through HMCTOYHUKAMU.

14 | Tema 4.2. Video | CamocTosiTenbpHOe VK-4, YK-5, - | MoHUTOpHHT
Conferences. U3yUCHHE TEMBI. POJICBOM UTPbI
Meetings. [ToaroToBka K poseBoi

urpe “Video
Conference”.

15 | Tema 4.3. Making | CamocTosiTenbHOE YK-4, YK-5, - | Ompoc,

Presentations. U3yUCHUE TEMB. pOBEpKa

15




IToaroroBka MMACbMEHHOTO
MPE3CHTALUN [0 TEME 3a1aHUs
Hay4HOI'0

UCCJICI0BAHMUS.

[Tucemo: tips “How to

improve your

presentation?”

16 | Tema 4.4. Business | CaMOCTOSATEIIbHOE VK-4, YK-5 [IpoBepka
correspondence. Types | usyueHue TEMBI. MACbMEHHOTO
of English | Beimonnenue 3aJaHus
Correspondence. MMCbMEHHBIX 3aJJaHUM.

Layout of different
types of
correspondence.

17 | Tema 4.5. Letters and | CamocTosTenbHOE YK-4, VK-5, - | [IpoBepka
e-mails. Types of | usyuenue TEMBI. MUCBMEHHOTO
letters. Brinonnenune 3aJIaHUs

MMAUCbMEHHBIX 33/IaHUM.
Letters and e-mails.

18 | Tema 4.6. Memos. | CamocTosiTeIbHOE 5 VK-4, VK-5, - | [IpoBepka

Reports. Notes. U3y4eHUe TEMBI. MUCBMEHHOTO
Brimoanenne 3aIaHUs
MMCbMEHHBIX 3aJaHUI.
Memaos. Reports.
Notes.

3.  OCOBEHHOCTH OBYYEHM S JINIL C OB3

[Ipu opranmzanuu 0oOy4eHHS CTYIACHTOB C OTPAHUYEHHBIMH BO3MOXXHOCTSMH 3J0POBBS
(OB3) HEOOXO0IUMO YYUTHIBATH OMIPEICTICHHBIC YCIOBUS:

- yqe6Hble 3aHATHUA OPTaHHU3YIOTCA UCXOJA U3 HCI/IXO(bI/I?;I/I‘-ICCKOFO Pa3BUTHA U COCTOSAHUA
310poBbsd Jul, ¢ OB3 coBMeCTHO ¢ ApyruMu OOy4aroUMMHCS B OOLIMX Ipymmax, a TaKxKe
WH/IMBU/YaJIbHO, B COOTBETCTBUH € T'pa)IKOM MHAWBUAYAIBHBIX 3aHATUH;

- NpU OpraHM3alUM Y4YeOHbIX 3aHATHH B OOMIMX IpyNMax HCHOJB3YIOTCS COLMAIBHO-
aKTHUBHBIE U pe(IeKCUBHBIE METO/1bI O0yUEHUSs, TEXHOJIIOTUN COLIMOKYJIBTYPHON peadMIuTaluu ¢
LEIbI0 OKAa3aHUs IIOMOINM B YCTAHOBIECHUU IIOJHOLICHHBIX MEXIMYHOCTHBIX OTHOLIEHUH,
co3/1aHUsI KOM(OPTHOTO IICUXOJIOTMYECKOT0 KJIMMaTa B TPYIIIE;

- B Ipoliecce 00pa3oBaTENbHON JIEATENbHOCTH MPUMEHSIOTCS MaTepUalbHO-TEXHUUECKOE
OCHAIIIEHUE, CHEIHalu3UpOBaHHBIE TEXHUYECKHE CpPEJICTBAa MpueMa-Tiepenaun yueOHOH
uHpOpMallMd B JIOCTYNHBIX QopMax s CTYICHTOB C pa3IUYHBIMU HAPYIICHUSMH,
AIIEKTPOHHBIE 00pa30BaTEIbHBIC PECYPCHI B aTAITUPOBAHHBIX (hopMax.

- o0ecneueHnue
KOHCIIEKTUPOBAHHEM);

CTYJACHTOB TCKCTaMU KOHCIICKTOB (HpI/I 3aTPyJAHCHUU C
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- HCMOJNb30BaHHE TMpU IMPOBEPKE YCBOGHMSI MaTepualia METOAUK, HE TpeOyIoUuX
BBHITIOJTHEHHSI PYKOIHCHBIX PAa0OT WM HM3JIOKECHHS BCIyX (MPU 3aTPYAHCHHSIX C TMHCHBMOM U
peubl0) — HAIPUMEP, TECTOBBIX OJIAHKOB.

[Tpu mpoBeneHUM MPOLEAYPHl OLECHUBAHUS PE3YJIbTATOB OOYyUEHHsS] MHBAJIHMIOB M JIUI[ C
OrpaHUYCHHBIMHA BO3MOXHOCTAMU 30POBbA MO AJUCHUIIIIMHC 06eCHe‘-II/IBaCTCSI BBITIOJTHCHUEC
CICAYIOIUX HOIIOJIHHUTCIBbHBIX Tpe6OBaHHﬁ B 3aBUCUMOCTH OT MHAWBUAYAJIBHBIX OCO6CHHOCTCI71
00yyJarouuxcsi:

1. MHCTpyKIMs MO NOPSAKY HPOBENEHUS NPOLEAYpbl OLEHUBAHUS INPEAOCTaBISIETCS B
noctynmHor ¢opme (YCTHO, B MUCBMEHHOW (hopMe, Ha SJICKTPOHHOM HOCHTENE, B MEYaTHOU
¢dopme yBenTUUEHHBIM PUPTOM H T.I1.);

2. JloctynHas (popMa mpenocTaBiIeHus 3alaHIi OLEHOYHBIX CPEICTB (B Mme4aTHOW (opme,
B IIeYaTHOH (opMe yBeTMUEHHBIM MIPU(TOM, B (hOPME FIEKTPOHHOTO JOKYMEHTA);

3. HocrymHas gopma mpeaocTaBiIeHs OTBETOB Ha 3a1aHus (IMMCBMEHHO Ha Oymare, Habop
OTBETOB Ha KOMIIBIOTEPE, YCTHO, AP.).

HpI/I HGO6XOI[I/IMOCTI/I JUIA 06yqa}om1/1xcsl C OrpaHMYCHHBIMH BO3MOKXHOCTAMU 3J0POBBA U
HHBAJIMAOB IIpoucaypa OLCHUBAHUA PE3YyJILTATOB 06y‘~IeHI/I$[ o JUCHUIIIIMHE MOXKCET
MMPOBOAUTHCA B HCCKOJIBKO 3TAaIlOB.

B ocBoeHuu IUCHUIUIMHBI MHBAIMJIAMU U JIMLIAMH C OIPAHUYEHHBIMH BO3MOXKHOCTSIMU
3I0pOBBsI OOJIBIIOE 3HAUCHHE MMEET WHAMBHIyalbHas padorta. [log mHAMBUIYaTIbHON paboTON
nozpa3ymeBaercs JiBe (GOpMbI B3aUMOJCHCTBUS C MpenojaBaTesieM: UHIMBUIyajdbHas ydyeOHas
pabora (KOHCyJIbTallMH), T.€. JOMOJHUTEIBHOE pa3bsCHEHHWE Y4YeOHOro MmaTrepuaga u
yriayOJeHHOoe U3yuyeHHe MaTepuala ¢ TEMH 00Yy4arolIMMHUCS, KOTOPhIE B 3TOM 3aUHTEPECOBAHBI,
U UHAMBUIyalbHas BOCHHTaTesbHas pabora. VHAMBHIyanbHblE KOHCYJIbTAllMU 1O IMPEIMETY
SBIISIIOTCSL  BaXHBIM  ()aKTOPOM, CHOCOOCTBYIOUIMM  MHIMBHIyaldu3allMd OOydyeHHs U
YCTQHOBJICHUIO BOCIMUTATEIBHOIO KOHTaKTa MEXIy IpenojaBareieM U 0Oydarolmmmcs
MHBAJIUAOM WM 00YyYaIOLIMMCS C OTPaHUYEHHBIMH BO3MOKHOCTSIMH 3/10POBbSL.

4. Y4EBHO-METOJMYECKOE OBECHEYEHUE CAMOCTOSTEJBHOM
PABOTbBI OBYYAIOIIIUXCA

4.1. O61ue cBeeHusi 00 OPraHNU3alMu CAMOCTOAATEILHONH PadoThI CTYICHTOB

OCHOBHOH 1I€JIbI0  CaMOCTOSITENIbHOM paboOThl SBISETCS OOecleueHue YCIOBUS IS
yCcrmemHo mnpo¢ecCHOHaIbHOW  TMOATOTOBKM  CHELMAIMCTOB  BBICOKON  KBaJM(UKALINUH,
o0yafaomux J0CTaTOYHBIM YPOBHEM C(POPMHUPOBAHHOCTH NPOPECCHOHANBHBIX 3HAHUH U
YMEHHMH. DBPUCTUYECKHI MOTEHIMAT CaMOCTOSITENIbHOM pabOThl 3aKiIO4aeTcsi B IMOJArOTOBKE
CHELMAINCTOB, CIIOCOOHBIX MNPOPECCHOHATPHO M MaKCHUMaJbHO 3(PQPEKTHUBHO JTOCTUTATh
MIOCTaBJIEHHBIX Lieleld. B mporecce opranm3zanmu M (YHKIMOHHUPOBAHMUS CaMOCTOSTEIBHOM
paboThl MpernojaBaTeNa BBICIIEH IIKOJBI PElIaoT CIeAyIoIIUe 3aauu: oOyueHHe CTYJIEHTOB
3 PEKTUBHBIM KOTHUTHUBHBIM YMEHHUSM; (OPMHPOBAHUE Y CTYACHTOB TaKUX JIMYHOCTHBIX
KayecTB KaK aKTUBHOCTb U OTBETCTBEHHOCTh. TeM He MeHee, camMocTosiTelbHas paboTa He
UCKJIFOYAeT KOHTPOJISl CO CTOPOHBI MpenoAasaresns, 0oyee Toro, ee GOpMHUPOBAHNE TPOUCXOAUT
B IIpolieccax ONpeNeNIeHus 1eIel, IOCTaHOBKHY 33/1a4 U MIPENo1aBaTeIbCKOr0 KOHTPOJIS.
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dopmMupoBaHHEe [HUKIA CAMOCTOSTENBHOW pPabOTHl BKIIOYACT CIICAYIONIINE OTAallbl:
MOJATOTOBUTENILHBIA  (COCTaBIeHHE pPabOYMX MporpammMm, NOA00pKa Yy4eOHO-METOIMYECKUX
MaTepHajoB, AMArHOCTHKA MEPBHYHOTO YPOBHS 3HAHWI), OPraHMU3alMOHHBIA — OMpeesCHHE
Henedl, MOCTaHOBKA 3a7ad sl MX JOCTH)KEHHH, YCTaHOBJIIGHHE CPOKOB HUX BBIIOJHEHHS,
KOHCYJIbTallMi (TPYMIIOBbIE W WHAMBHIYyaIbHbIC); MOTHBAI[MOHHO-ACATEIBHOCTHBIA B BHUJE
CaMOIIPOBEPKH, CaMOpEQIICKCHH, MPOMEXYTOUYHOIO KOHTpONA. YTO KacaeTcss OpraHM3aluu
CaMOCTOATENIFHOM pa0bOTBl HA 3aHATHAX 10 HHOCTPAHHOMY S3bIKYy Ha (akyjibTeTe
KYPHQJIUCTUKH, TO OCHOBHOE BHHMMAaHHME COCPEIOTOYEHO Ha (OPMHUPOBAHUHM Y CTYACHTOB
MHOSI3bIYHOM KOMMYHUKAaTHBHOM KOMITCTEHIIMH. DTO IMPEAIOJIaraeT oOecreueHne MHTETPALUH
CTYZICHTOB B MHOTOSI3bIUHYIO NpodeccHoHabHyI0 cpeay. ClieayeT yUuThIBaTh, YTO MHOSA3BIYHASL
KOMMYHHKATHBHAs KOMIIETEHIIH, B CBOIO OYepe/b, IPEICTABISAET COO0I COBOKYITHOCThH 3HAHHIA,
YMEHUH M HaBBIKOB, JOCTATOYHBIX JJIS MOJYy4EHHUS MPO(ECCHOHANBHBIX 3HAHUM W y4dacTus B
nporeccax MEeXKYJIbTYPHOH KOMMYHHKAIIHH.

Jdns  ¢dopMupoBaHUS aIEKBAaTHOM MOTHBAIMM IPEMOAABATENb 00sd3aH 00ECICUUTD:
NOHMMAaHHE CTYJCHTAMH 3HAUYUMOCTH BBINOJIHSAEMOH PabOThI; aKTUBHOE y4acTHE CTYACHTOB B
MCCIIEI0BATEIbCKOM ESTEIBHOCTH (IIPOCKTHI, TPE3EHTALUH) C TIPUBIICYCHUEM JIOTIOTHUTEIBHBIX
MCTOYHHKOB HH(pOPMAIMK (AJIEKTPOHHBIX, Te4aTHbIX). [lo3HaBaTenbHas CaMOCTOATENBLHOCTD
CTYZICHTOB pEaNM3yeT CIICAYIOIINE BPUCTUYECKHE YMEHHUS: KOMMYHUKATHUBHBbIC (TOBOpPEHHE);
KOTHUTHBHBIE (MIOMCK W  akTyadm3anus WH()OpManumM); peYeMBbICIUTENbHbIE (aHAIU3,
0000menue, naTerpanys, tuddepeHmanys).

Takye KOMIOHEHTHI COAEP)KaHUS CAMOCTOSITEIBHOW pPa0OThI CTYACHTOB KaK KYJIbTypa
YMCTBEHHOTO TpyJa, TMPHOOIMIEHWE K TBOPYECKUM BHJIAM JICSITEINBHOCTH, pPa3BUTHE
MHTEIICKTYaJbHBIX CIIOCOOHOCTEH M oOecriedeHre BO3MOXKHOCTEH peann3alii TBOPYECKOTO
NOTEHIIMAJA CTYACHTOB CBHUJCTEILCTBYIOT O 3HAUMMOCTH 3TOTO BU/A YYEOHOH JEATEIBHOCTH U
TpeOYIOT OT TPENoAaBaTEIbCKOTO COCTaBa INPHCTAIFHOIO BHUMAaHMS M WX TNPHUMEHEHUS B
y4eOHOM Tporiecce.

4.2. llepeyeHb y4eOHO-METOAMYECKHUX MATEPUAJIOB /IJIsl CAMOCTOSITEJILHOT0 U3YYEeHUs
pa3aesioB (Tem) IUCHUIIHHBI «MHOCTPAHHBIN A3BIK (NEePBbIii)»

1. ManbkoBckas, 3.B. AHIMUNCKUN S3bIK B CUTYallUSX MOBCEIHEBHOTO JEIOBOTO OOLICHUS :
yue6. nmocobue / 3.B. ManbkoBckast. — Mocksa : UH®PA-M, 2019. — 223 c. — (Bsiciiee
obpasoBanue: bakamaBpuar). - ISBN 978-5-16-005065-2 (print); ISBN 978-5-16-105422-2
(online). - Tekcrt: AIEKTPOHHBIH. - URL:
https://new.znanium.com/document?id=330261(xara obparenus: 14.10.2019).

2. Owmmnnosa, M. M. JlenoBoii anrnmiickuii s3elk (Bl-cl) : yueOHMK W TpakTUKyM st
akajieMrueckoro OakanaBpuara / M. M. @ununmoBa. — 2-¢ u31., Ucup. ¥ g01m. — MocCKBa :
N3narensctBo FOpaiit, 2019. — 309 c¢. — (bakanaBp. AkagemMudeckuid Kypc). — TeKcT :
anektponHsli // OBC FOpaiit [caiit].

3. Ywmkwunena, JI. C. AHrmiickuil s13pIk JUisl myOauuHbIX BeicTyruieHud (B1-B2). English for
public speaking : yue6HOe mocobue s O6akanaBpuara u Maructpatypsl / JI. C. Unkunesa.
— 2-e u3., ucnp. u gomn. — Mocksa : UznatensctBo HOpaiit, 2019. — 167 ¢. — (bakanasp
u Maructp. Moayis). — ISBN 978-5-534-08043-8. — Texkcr : anextponnsii / DbC Hpaiit
[caitr]. — URL.: https://biblio-online.ru/bcode/434097.

4. Preparing for Emploment(IIponiecc Tpynoycrpoiicta) : yued.mocobue Mo IUCHMILIHMHE
"IlenoBoii nHOcTpanHsbii s36IK" / Coct. H.B.benosepuera. - M. : MITOVY, 2016. — 52 c.
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5. bappemn HU. Intelligent Business : Coursebook: Elementary / Bappemn, Wpen, Bapper,
Huxkonac. - Tekcr Ha anriuiickoM si3bike. - Harlow : Pearson Longman, 2009. - 176c¢.

6. bappemn U. Intelligent Business : Workbook: Elementary / Bappemn, Wpen, Bappem,
Huxkounac. - Teker Ha anruiickom si3eike. - Harlow : Pearson Longman, 2008. - 96c.

4.3. MeTonnueckne peKOMEHIAIUH 10 OPraHU3AIUHM CAMOCTOSATEJIbHOI padoThI

B kauectBe O0OIIMX METOAMYECKUX PEKOMEHAALUNA CleIyeT OTMETUTh HEOO0XOAUMOCTh
NPaBUWIBHOTO MMOHUMAHUS IIETH U 3374 CAaMOCTOSITENIbHONW pabOThl HaJl y4eOHBIM MaTEpPHAJIOM.
Cnenyer 4€TKO NPENCTABNIATH IUIAHUPYEMBIM pe3yibTaT, BPEMEHHBIE 3aTpaThbl Ha Y4eOHYIO
paboTy M mod3TanHo MiaHupoBarh e€. OOydaromiemMycst HY>KHO BCErjla BHUMATEIbHO YUTATh
3aJjaHue K YIPaXHEHUIO, YTOOBI MIPABUIIBHO €r0 BHIMOJIHUTH, a TAKXKe OHUMATh, 3a4eM 3aJaHHe
BBINOJIHATh, YTO OyAeT B pe3yinbTaTe ero BbimoiHeHus. HeoOxoaummo paboTath Haja BceMHU
BUJIaMU PEYEBOU I€ATEIbHOCTH, TAKUMH KaK YTEHUE, TOBOPEHHE, IMCbMO, ayIUPOBAHNE.

4.3.1 Urenue u nepeBoJi TEKCTOB MPO(eCcCHOHANTBHOM HAPABICHHOCTH

TexcTbl npodeccruoHabHON HANPABIEHHOCTH HAa MHOCTPAHHOM SI3bIKE MOMHMO CBOEH
OCHOBHOH 3a/a4yl — WH(POPMATUBHOCTA — ITOMOTAIOT IIOMOJIHUTh OOIMIMA W TEMaTUYCCKUU
CJIOBapHBIN 3amac, TPEHUPYIOT B MPOU3ZHOLIEHUN aHTJIMUCKUX CJIOB U BBIPAKEHUU, 3aKPEIUISIIOT
[IpaBWJia aHIVIMMCKOW TpaMMaTUKH IMyTeM pa30opa TUIUYHBIX IPHUMEPOB, BCTPEYAIOIIMXCS B
TEKCT€ M UX MHOTOKPATHOTO TMOBTOPEHUS C IEJIbI0 3allOMUHAHUS, CIOCOOCTBYIOT Pa3BUTHIO
HAaBBIKOB YCTHOM pEUH.

CaMmocrtosiTennbHasi paboTa SBISETCS BAXKHOM COCTABIAMOIIEH YacThl0 y4eOHOM
noArotoBku. HaunHaTe ee HaJo ¢ MOCTENEHHOrO0 M3y4YEHHs] TEOPETUYECKUX HCTOUYHUKOB, U B
NEpPBYI0 oOuepeAb — C U3YYCHHUS MPaBWJI YTEHHUS, OCHOB IIOCTPOEHHUS pa3HbIX THUIIOB
MPEJI0KEHU M, BCIIOMOTaTeNIbHBIX YAaCTEH PEYH.

s oTpaOOTKM HAaBBIKOB YTEHHS TpeOyeTcs MHOTOKpAaTHOE TIOBTOPEHHE BCIYX.
Heo0OxonnMo Takxke MOCTOSIHHO CBEPATHCS C IPABUJIAMU YTEHUS, I0KA HE BbIpaOOTAETCsl HaBBIK,
HO TpPHU TOCTYIUIEHUU B OOMXOJ HOBOHM JIEKCUKU PEKOMEHIYETCS CBEPUTHCS CO CIOBapeM H
IIPOBEPUTH COOTBETCTBUE €€ MPOU3HOILIEHUS HOPME.

Baxknyio ponb UrparoT IMpHUBENEHHBIE B KXKIOM pasjelnie T00ro yueOHHKAa TEKCTHI U
KOMMEHTapuu K HUM. B OOJIBIIMHCTBE MCHOJIBb3yEMbIX YUEOHBIX NMOCOOUN TEKCThl CHAOKEHBI
MOYPOUYHBIMU CIOBAPSIMH.

TexkcTsl 17 BHEAYAMTOPHOIO UTEHUS TMpeAHA3HAUYEHbl JUIsl YTEHHS M MepeBoja ¢
MOMOIIBIO cloBaps. X 1enb — pa3BUTHE HABBIKOB CAMOCTOSATEIBHOTO YTEHUS U OOOTralieHue
CJIIOBApHOIO 3araca, paclIMpeHHe KpYyro3opa, MOBBIIIEHHWE KYJIbTYPHOI'O YPOBHS CTY/AEHTOB.
PaGora ¢ TekcraMu JaeT BO3MOXKHOCTh OBJQJCHHUS PA3IUYHBIMH BUJAMU  YTECHHUS
(MPOCMOTPOBBIM, U3YYAIOIINM, JETATBHBIM), BEIOOP KOTOPOTO 3aBUCHUT OT IEJIeH CTOSIINX Mepe]
CTYJCHTOM.

Omanvl pabomsi ¢ meKcmom.

1. IlpenrexcroBslii 3Tam:
- IPOYTHUTE 3ar0JIOBOK U CKAXKUTE, O 4eM (0 KOM) OyZeT UJTH peub B TEKCTE;
- O3HaKOMbTECh C HOBBIMH CJIIOBaMU U CIIOBOCOYETAHUSMHU (€CJIM TAKOBBIE JaHBl K TEKCTYy C
MIEPEBOIOM);
- IPOYUTANTE U BBIMUIIUTE CJI0Ba, 0003HAYalOMIMe  (J1aeTCsl pyCCKUM KBUBAJICHT);
- BbIOEpUTE U3 TEKCTa CJI0BA, OTHOCAIIMECS K H3y4aeMoi Teme;
- HAaWAUTE B TEKCTE HE3HAKOMBIE CIIOBA.

2. TekcroBslii oTam:
- IPOYTHTE TEKCT;
- BBIACTHUTE CJ0Ba (CIIOBOCOYETAHUS WM MPEITIOKEHHUs), KOTOPhIe HECYT BAXHYIO (KIIOUEBYIO
UH(pOpPMALIUIO);
- BBITUIIUTE WK MTOAYEPKHUTE OCHOBHBIE UMEHA (TEPMUHBI, OTIpeACTICHUs, 0003HAUCHUS );
- chopmynHpyiTe KIFOUEBYIO MBICIIb KaXJI0T0 ad3aria;
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- OTMETBTE CIIOBO (CIIOBOCOYETAaHHUE), KOTOPOE JIyUllle BCEro IEepefaeT COJEpKaHHe TEKCTa
(dacTu TekcTa).
3. TlocneTekcToBBIN 3TaI:
- 03arjaBbTE TEKCT;
- IPOYTHUTE BCIYX MPEUIOKEHNUS, KOTOPBIE TOSCHIIOT Ha3BaHUE TEKCTA;
- HalliuTe B TEKCTE MPEJUIOKEHUS ISl ONIMCAHUS
- MOATBEPANTE (ONPOBEPTHUTE) - CIOBAMHU M3 TEKCTA CIECAYIOIIYIO MBICIb
- OTBETHTE Ha BOIIPOC;
- COCTaBbTE IUIAH TEKCTA;
- BBIIUIINTE KIFOYEBbIE CII0BA, HEOOXOAUMBIE IS IIepecKka3a TeKCTa;
- IEPECKaXUTE TEKCT, ONUPASCH Ha TUIAH;
- IEPECKaXXKUTE TEKCT, ONUPASACH Ha KJIIOUYEBBIE CIIOBA.

OnauMm u3 3PQekTUBHBIX TPUEMOB (OPMUPOBAHHS CIIOCOOHOCTH CaMOCTOSTEILHO
paboTaTh C TEKCTOM siBieTcsl mepecka3. IloAroroBka k mnepeckasy TEKCTa BKIIOYAeT B ceOs
pasjielieHne TeKCTa Ha CMBICIIOBBIC YAacTH, BBIICICHHE KIIOYEBBIX (pa3, COCTABICHHE IJIaHA
nepeckasa.

[Ipy moArOTOBKE TMEpecka3a TEKCTa PEKOMEHIYETCS BOCIOJIB30BAThCA CIETYIOMICH
MaMATKOM:

1. ITocne npouteHus: TekcTa pa3deiTe ero Ha CMbBICJIIOBBIC YaCTH.

2. B kaxao#i yacTu HalauTe NpeasokeHue (MX MOXKET ObITh HECKOJIBKO), B KOTOPOM
3aKJIF0YEH OCHOBHOM CMBICIT 3TOM YacTH TEKCTa. BRIMUIINTE 3TH MpeIIoKeHNUS.

3. IloguepkHHUTE B 3TUX MPEUIOKEHUAX KIIHOUYEBbIE CII0BA.

4. CocTaBbTe IUIaH Mepeckasa.

5. Onupasich Ha IJ1aH, IEePECKaKUTE TEKCT,

6. Onupasich Ha KIIIOYEBBIE CIIOBA, PACCKAKUTE TEKCT.

ITpu nepeckaze TeKcTa peKOMEHIyeTCsl UCII0JIb30BaTh PEUEBbIE KIIHILE.
4.3.2 Pabota ¢ TpaMMaTHYECKUM MarepuajioM (TpaMMaTHYECKHE M JIEKCHKO-TpaMMaTHYEeCKHE
YIpaKHEHHUS] )

[Ipu paboTe ¢ JEKCUKO-TpaMMAaTHYECKHMM MAaTepHajioM HEOOXOIUMO CTPEMHUTHCS HE
TOJIbKO K Y3HaBaHUIO CJIOBA MJIM TPaMMaTHYECKOro 00OpOTa, HO M K MOHMMAHHUIO LEJIU €ro
yIoTpeOieHHsI B JAHHOM KOHTEKCTe, (PYHKIIMOHAIBHOW HArpy3KH, KOTOPOHW JTaHHAs S3BIKOBas
elMHuIa 00IaaerT.

CamocrosiTenbHast paboTa Mo M3YyYEHHUIO Kypca IpeJoiaraeT BHeayJUTOPHYIO padory,
KOTOpask BKIIIOYAET:

- MOJITOTOBKY K 3aHATHSIM (BeIEHHE CIIOBApS, TPAMMAaTHYECKOTO MUHUMYMa);

- HallMCaHUe MUCbMEHHBIX PA0OT MO MPEAIOKEHHBIM TEMaM;

- MOJITOTOBKY YCTHOTO BBICTYIUICHUS;

- BBINIOJIHEHME YNPAaXXHEHUH, HalpaBIEHHBIX Ha pPa3BUTHE JIEKCHMKO-IPaMMaTHYeCKHX
HaBBIKOB;

- IPOCIIYILIMBAHHUE ayJUO MAaTEPHAJIOB U BBIITOJHEHHE COOTBETCTBYIOIIUX 3aJJaHUM;

- MOJITOTOBKY K TEKYIIMM TECTaM, 3a4ETaM.

N3yuaemblit MaTepuan TpeOyeT MpPaKTUYECKOTO MPUMEHEHHUs, NpPexkJe BCEro B BHUJE
JEKCHKO-TPAMMATHYECKUX  YIPAXHEHUH, KOTOPhIE CJEIyeT BBINONHATH TOJBKO TIOCIE
TIIATEJILHOM MpPOpabOTKM Bcero Matepuana. V3ydeHue TrpaMMaTHKH HENb3sl HadyaTh «C
cepeauHbly. Kaxaplii HOBBIN pazzien yuyeOHHKa Oa3upyeTcsl Ha U3YYEHHOM Mpex/Je MaTepuaie u
ycnoxHsieT ero. [IpaBHIbHOCTh OBJIQZICHUS HOBBIMHU JIEKCHUKO-TPAMMAaTHYE€CKUMHU CTPYKTYpaMmu
MOYKHO TIPOBEPUTH MPH MOMOIIM TECTOB C TOTOBBIMHU «KJIFOUaMu». OIHAKO M3yYE€HHE TOJBKO
rpaMMaTuku 0e3 MpaBUIBHOTO MPOM3HOIICHUS U 3HAHMA JIEKCUKU OCTAETCs «BEILIbIO B ceOey.
JIuIe KOMITIEKCHBIN TIOAXO M TIOCTETICHHBIA MEPEX0 OT MPOCTOTO K CIOKHOMY MOXKET JaTh
TpeOyeMblil pe3yJsbTart.

[Tpu moAroToBKE 3aMaHus IO TpaMMaTHKe (BBITIOJHEHNE YIIPAKHEHHUH) CHavyasa CleayeT
OpOYeCTb TEKCT M3 pasjena (3aHATHsS), O3HAKOMHUTBHCS C TPaMMAaTHUYECKUMHU MHOYPOUYHBIMHU
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KOMMEHTApUsIMHU B KOHIIE y4yeOHUKa, TPOCMOTPETh 3aIMCH, CIICIIaHHbIC HA 3aHATHH, TJe JaeTCs
oOpasell BBINOJIHEHUs yNpaxkHeHUs. lIpm MOAroTOBKE K TECTUPOBAHUIO TpeOyeTcs Takke
IIPOCMOTPETH BECH JIEKCUKO-TPAMMATUYECKUI MaTepuall, B TOM UUCIE JOMAlllHUE NUCbMEHHbIE
YIPaXHEHMUSL.

CryneHTaM pEeKOMEHIYeTCsl MCIOJIb30BaTh OO0YYalolIe KOMITBIOTEPHBIE IMPOrpaMMBI,
KOTOpPbIE JAlOT BO3MOYKHOCTh HE TOJBKO IPOCIYILIaTh MPaBUIbHOE (poHETHUYECKOE O(OopMIIeHHE
peud, HO M BbIPAOdOTaTh HABBIKM HCIOJB30BAHUS MPABUIBHBIX JIEKCUKO-TPAMMATHUECKUX
CTPYKTYp IIPH IOMOLIY YIIPAKHEHUH.

IIpy wm3ydyeHHMH ONpeneNEHHBIX TI'PAMMATUYECKUX SIBJICHUM AHIJIMHCKOrO  s3bIKA
PEKOMEH/1yeTCsl UCIOJIb30BaTh CXEMbl, TAOJIMIBl U3 CIPABOYHUKOB 10 IPaMMAaTHKe, TIIATEIbHO
FOTOBUTh MUX JUIsl oOecreueHuss Npo4YHOro YycBoeHHs. Ilpu mOCTpOEHMM aHIVIMKCKOIO
IIPEIUIOKEHUS CIIEAYeT pacrojlaratb ClI0Ba B CTPOrO ONPEAEIEHHOM IMOPSAIKE, YYUTHIBAsA, 4TO
NOPSAJIOK CJIOB B IIOBECTBOBATEIbHOM INPEUIOKEHUM, BOIPOCUTEIIBHOM M OTPULIATEIHBHOM
IIPEIUI0KEHUH OTJIMYACTCS OT MOPSAKA CJIOB B PyCCKOM IPENJIOKEHUN.

4.3.3 [loaroroBka npe3eHTanui

MynbTUMEANITHBIE TTPE3EHTAIMA — 3TO OCOOBIN XKaHp MyOJUYHON peun, 3P HEKTUBHBIN
npuéM pa3BUTHS U COBEPUICHCTBOBAHUS YMEHHH MOHOJIOTMYECKOTO BbICKa3biBaHUA. [lpu
IIOArOTOBKE K IPE3CHTAlMU NPOMCXOJUT TPEHUPOBKA HCIIOIb30BAHUS SI3BIKOBBIX U PEUEBBIX
CpPEICTB, a B I€JIOM [pE3EHTalMsl JODKHA TPEABapsAThCcs IOATOTOBKOM S3BIKOBOTO U
MHPOPMALIMOHHOTO MaTepuana, a TakXKe BKJIIYaTh 3HAHUE CTPYKTYphl IPE3CHTALUU:
BCTYILJICHUS, TJIABHOM 4acTU C Pa3BUTUEM OCHOBHBIX IOJIO)KEHUH, JTOTMUECKH CBSI3aHHBIX MEXIY
cO0OH, 1 3aKIIFOYEHHUS.

[Ipe3enTanus kak JOKYMEHT MPEACTABIIsAET COOOM MMOCIEA0BATEILHOCTh

CMEHSIOUIMX Jpyr Apyra ciainoB. KonmuuecTBo ciaiifioB aleKBaTHO COAEPXKAHHUIO U
IPOJOKUTEIbHOCTH BBICTYIUICHUS.

IlonroroBka n NpoBeAEHNUE PE3EHTALIMM COCTOUT X TPEX ITAIIOB!

[InanupoBaHue mNpe3eHTALUU: ONPENCIIEHUE UeNHU, UIEH MPEe3eHTaluu, [0J00p
JIONIOJIHUTENBHONM ~ MH(pOpMAalMM, IUIAHUPOBAHUE  BBICTYIUIEHHUS, CO3/1aHUE  CTPYKTYpPbI
Ipe3eHTalUU, IPOBEPKA JIOTUKH [10Ja4u MaTepuaa, oJAroTOBKa 3aKJIIOUEHUSI.

Pa3zpa0OoTka npe3eHTaluu: MOArNOTOBKA CIIANI0B MPE3EHTAIMM, BKIIIOYAsl COJEp)KaHUuE U
COOTHOILIEHNE TEKCTOBOH U rpaduueckoil uHGpopmaluH.

Penerunus npe3eHTanuu: NpoBepKa M OTJIAKa CO3AAHHOM IPE3eHTallUN.

Ha nepBom cnaiine o0si3aTenbHO MPEACTABISIETCS TeMa BBICTYIICHUS M CBEICHHS 00
aBTopax. Crnenyromue ciaaiabl MOKHO IOATOTOBUTH, UCIIONB3Ys [IBE Pa3IMYHbIE CTPATETUU HUX
MOJTOTOBKHU.

IlepBast crpaTterus: Ha claibl BBIHOCUTCS OIOPHBIA KOHCIEKT BBICTYIUIEHHS U
KJIIOYEBBIE CJIOBA C TE€M, YTOOBI MOJB30BAaThCS MMHU KakK IUIAHOM JJI BBICTYIJIEHHS. B 3Tom
cilyyae K ciaiiaMm npeabsaBiIsiioTCs Cleyoie TpeOoBaHus:

1) oObeM TekcTa Ha claiie — He 0oJblie 7 CTPOK;

2) MapKHpPOBAaHHBIN/HYMEPOBAHHBIH CIIUCOK COJEPIKUT HE Ooliee 7 3JIEMEHTOB,;

3) OTCYTCTBYIOT 3HAKM NyHKTyallud B KOHIIE CTPOK B MapKHpPOBaHHBIX |
HYMEpPOBaHHBIX CIIUCKAX;

4) 3HauMMmas WHQPOPMAIHMs BBIICISCTCS C IMOMOIINBIO IIBEeTa, Keris, 3(PQPEeKTOB
aHUMal1H.

Oco0eHHO BHHMMATEIBbHO HEOOXOAMMO NPOBEPUTH TEKCT HAa OTCYTCTBHUE OIIMOOK U
orneyarok. OcHOBHas omuOKa NOpU BBHIOOpPE JAHHOW CTpPAaTErHd COCTOMT B TOM, 4YTO
BBICTYIAIONINE 3aMEHSIOT CBOIO pedb YTEHHEM TEKCTa CO CIail10B.

Bropas crparerus: Ha crnaiinel nomemiaercss (akTHUecKuil MaTtepuan (TabauIbl,
rpaduxu, Qororpaguu U mp.), KOTOPHIH SBISETCS YMECTHBIM M JOCTATOUYHBIM CPEICTBOM
HarJIsHOCTH, IIOMOTraeT B PACKPBITUM CTEP/KHEBOM HIEM BBICTYIUIEHUsA. B »TOM ciydae k
claiiaM NpeabsBISIIOTCS CIeAYIOLUe TPeOOBAHUS:
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1) BbIOpaHHBIC CpeACTBA BU3yalH3aluu WHPOpMAIHU (TaONUIBl, CXEMBbl, TPAaQUKH H T.
11.) COOTBETCTBYIOT COAEPIKAHUIO;

2) WCIONB30BaHbl HMIUIIOCTPAIIMM XOPOLIETO KadecTBa (BBICOKOIO pa3pelICHusi), C
YETKUM U300pakeHHEM;

3) HauGonee BaxHas wuHPOpMAIMsS JOJDKHA pACIONarathCsi B LEHTPE OSKpaHa.
OObIuHbIH crnaiia, 6e3 3pPeKToB aHUMAIMK TOJDKEH IEMOHCTPUPOBATHCS Ha dKpaHe He MeHee 10
- 15 cexyn.

4.3.4 TIpoeKTHBIEC BHJIBI CAMOCTOSATEILHON PaOOTHI

Bcé Gonpiiee pacnpocTpaHeHHE MOTyYaroT IPOSKTHBIE BUIbI CAMOCTOSTENIbHOW paboThI:
KOJTaX, JipaMaTu3anusi, HWH(POPMALMOHHO-UCCIE0BATEIbCKUE IPOEKThl, HM3AaTENbCKUE
MPOEKTHI (CTEHra3eThl), CEHAPHBIE MPOEKTHI, TBOPUECKUE PAOOTHI.

BeinosnHenne npoekTHbIX 3aJaHUi PEKOMEH1yeTCs! IPOBOJAUTH B HECKOJIBKO ATAIIOB:

o llenenonaranne W IUIAHMpOBaHWE — BBIOOp OOWIEH mMpoOJeMBl, IEb, XapakTep,

coJiepKaHue U CTPYKTypa.

e BrimonHenue npoekra.

e MoHuTtopuHr. B kadecTBe CpeiCcTB OLIEHKH MOTYT ObIThb MCIIOJIb30BaHbI OIPOCHHKH,

AQHKETHI.

o Hrorosas oleHKa NpoeKTa NpenojaBaTeieM.

4.3.5 CocraBienue rioccapusi, B TOM YHCIIE TIIoccapus NpopecCHOHATbHBIX TEPMUHOB

Ilenp paboThl: cucTeMaTU3alus M3y4aeMoil, B TOM uuciie Npo(ecCHOHAIBHOM JEKCUKH s
JAIIbHEWIIET0 HCIIOJIb30BAaHUs MPU YTEHUM U NEPEBOJE MHOCTPAHHBIX TEKCTOB, B TOM 4YHCIIE
npodecCOHaIbLHON HANPABIECHHOCTH.

B pesynaprare BBIMOMHEHHS ATOTO THIA BHEAYAUTOPHOM CAMOCTOSITENBHOW  pabOTHI
o0yyaroImuics 10JIKeH 3HaTh:

e 3HAQUEHHUS HOBBIX JIEKCUYECKUX €JMHHUII, CBSI3aHHBIX C TEMATHUKOM JAHHOIO 3Tama u ¢

COOTBETCTBYIOLMMHU CUTYaLUSIMU OOIIECHNUS;

e  Pa3BUTH CIIOCOOHOCTH, HEOOXOAMMBIE JIsi (POPMHUPOBAHMUS OOIINX KOMIETECHITUH.
['noccapuit — OBYS3BIYHBIN CIIOBAaph, COAECPIKALINN MepeueHb CIEeLUaTU3UPOBAHHBIX TEPMUHOB,
PacIIOIOKEHHBIX B CTPOTO aJI(aBUTHOM IMOPSIKE C IEPEBOIOM Ha APYrou sA3bIK. [y TOro 4ro0s!
COCTaBUTH INIOCCApUN HEOOXOIUMO:

e (Coznarp TabnMILy U3 TPEX CTOJIOIIOB.

New/m | EN RU

1

2

e CocraBUTh CHHCOK HamOoJjee 4acTo BCTpedaromuxcs MpodecCHOHATbHBIX TEPMUHOB U
3aHECTH UX B KOJIOHKY Ta0Oauibl ¢ HazBaHueM EN (aHrnmiickuii BapuaHT).

e HaliTu TOYHBIM meEpeBOJ TEpMHMHA HAa PYCCKUM SA3BIK M 3aHECTU €ro B KOJOHKY C
Ha3BaHueM RU (pycckuii BapuaHT) HApOTUB COOTBETCTBYIOLIETO TEPMHUHA.
Hcnonb30BaHne METOIOB CaMOCTOSATENbHON pabOThl, MOOYKIAI0IIUX K MBICIUTEIbHON U

MIPaKTUYECKOU IEATEIbHOCTH, Pa3BUBACT CTOJIb BaXXHBIC MHTEIUIEKTYaIbHbIE KAYECTBA YEIIOBEKA,
oOecrieunBarove B JAJIbHEHIIEM €ro CTpeMJIEHHE K IOCTOSHHOMY OBJIAJICHUIO 3HAHUSIMH U
IIPUMEHEHUIO UX Ha IIPAKTUKE.

KoHTpoib pe3ynbTaToB caMOCTOSATENbHON pabOThI CTYIEHTOB MOXET OCYLIECTBIIATHCS B
npezenax BpeMeHH OTBEIEHHOTO Ha 00s3aTeIbHbIC yUeOHbIe 3aHATHS M0 AUCHUIUIMHE U MOXKET
MPOXOJUTh B NMHCbMEHHOM WM YCTHOW (opMe ¢ TNpeAoCTaBICHHEM IMPOAYKTa TBOPUYECKOM
NesaTeIbHOCTH. B kauectBe (opM M METOJIOB KOHTPOJIS CaMOCTOSATENBbHOM pabOThl MOTYT
CIIYKUTb 3a4€ThI, TECTUPOBAHNE, 3aIINTAa TBOPUYECKUX MPOEKTOB, CAMOOTUET U TIP.

BeinmonHeHue cTyqeHTaMu CaMOCTOSITEIbHOM paboThl NMpUydaeT K OTBETCTBEHHOCTH,
HCIIOJTHUTENIbHOCTH, AaKKypaTHOCTH, BOCHHUTBIBaeT TpyAododue. Bocnurtanue MopanbHO-
BOJIEBBIX KayecTB ObUIO W OCTAETCS BaXHOM (PYyHKIMEH BHEayAUTOPHOH CaMOCTOSTEIbHOM
paboTHI.
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5. YYEBHO-METOJWYECKOE U UH®OPMAIIMOHHOE OBECHEYEHUS
YYEBHOM JUCLHUILIMHBI (MOIY.JIS)

5.1 Ilepe4yeHb OCHOBHON JIMTEPATYPbI

1. Yukwunesa, JI. C. AHrmiickuil 3bIK UTs MyOandHbIX BeICTyILicHuid (B1-B2). English for
public speaking : yueOHOe nmocodue mis OakanaBpuara u marucrparypsl / JI. C. Uukunea. — 2-
e u3A., ucnp. u pon. — Mocksa : MznmarensctBo HOpaiit, 2019. — 167 ¢. — (bakanaBp u
maructp. Moaynes). — ISBN 978-5-534-08043-8. — Texkcr : anekrponnsit / 3BC IOpaiit
[caitr]. — URL.: https://www.biblio-online.ru/bcode/434097.

2. SAnoBa E.A. Axrnwmiickuii s3bik : Yueb. moco0. ais CTyA. TyMaHHUTapHO- DKOHOM.
HaIpaBJeHUH TOJITOTOBKH 3ao4HOM ¢opMbl oOyueHuss / SHoBa Enena AmnekcanapoBHa,
borareipeBa Cserniana HukonaeBna, KasmaxmenoBa CBemiiana XaHmaromesnoBHa. - M.
MITD3Y, 2016. - 60c.

3. Preparing for Emploment(IIponiecc Tpymoycrpoiicta) : y4e0.mocodbue mo AUCIUTIIMHE
"JlenoBoii nHocTpanHbii s36IK" / Coct. H.B.benosepuera. - M. : MITDVY, 2016. — 52 c.

5.2. TlepeyeHb 1OMOJIHUTEIbLHOM JUTEPATYPHI

1. ITonos, E. b. JlenoBoii anrnuiickuii 361k / E.Bb. IlomoB - Mocksa : HUL| UHO®PA-M,
2015. - 64 cISBN 978-5-16-103283-1 (online). - Tekcr : oamekrponnbid. - URL:
https://znanium.com/catalog/product/515334 . — Pexxum octyma: mo moJImicKe.
2. Hynuuk, JI. B. Pemenne nenoBeix nmpoOiieM Ha aHTIIMKACKOM S3bIKEe (KOMMYHUKAaTHBHBIN
acnekT) : yuebHoe nmocobue / JI.B. Qynuuk, T.C. [Iytunosckas. — Mocksa : UTHOPA-M, 2020.
— 127 c. — (Bricmiee oOpa3oBaHue: Maructparypa). — DOl
10.12737/textbook_5c174eece06fh4.24660372. - ISBN 978-5-16-013733-9. - Tekcr
anekTponHbiii. - URL: https://znanium.com/catalog/product/1091708. — Pexum npocrtyma: 1o
MOJIITUCKE.

5.3. IIporpamMmHoe ob0ecriedeHmne

5.4. D1eKTPOHHBIE pecypChl

1. AHIIMACKHIA A3bIK OHJIANH. http://lingualeo.ru/

2. bappenn 1. Intelligent Business [OnexTponnslii pecypc] : Coursebook CDs: Elementary /
bappemn, Upen, bappemn, Hukonac. - TekcT Ha aHMIMICKOM sI3bIKE. - 1 DJIEKTPOH.ONT.JIUCK :
LB.MJI. + IPHUIIOK.

3. Bappenn U. Intelligent Business [Dnextponnsiii pecypc] : Workbook: Elementary /
bappem, Upen, bappemt, Hukonac. - TekcT Ha aHIIMICKOM fA3BIKE. - 1 ONT.AMCK.
4. bappenn U. Intelligent Business [Dnektponnsiii pecypc] = Kuura mias yuwmrens :

Teacher's Book: Elementary / bappemn, Upen, bappenn, Hukonac. - Tekct Ha aHrmuiickom
A3BIKE. - | ONT.IUCK : IIB.MIL

5. JlenoBoil aHIMMCKUI 17 CTYAEHTOB (KOJUIEKIMSI YIOPAKHEHUH II0 JIEKCUKE H
rpammMaTtuke) http://www.businessenglishsite.com/

6. Jbxoncon K. Intelligent Business [Dnekrponnsiii pecypce] : Skills Book: Elemenary /
Jlxoncon, Kpuctuna. - TekeT Ha aHTIIMIICKOM sI3BIKE. - | ONT.JIUCK : L{B.WII.

7. Busy Teacher. 15 activities that your business English students will love
http://busyteacher.org/7272-15-activities-that-your-business-english-students.html

8. VYropaxkHeHuss JUIsI  CaMOCTOSTENIbHOM pabOThl  CTYAGHTOB B pPEXUME OH-JaiH
http://www.businessenglishstudy.com

9. TED Ideas worth spreading www.ted.com

10. British Council. http://learnenglish.britishcouncil.org/en/

11.  Hayunas snekrponnas Oubnunoreka elibrary (http://elibrary.ru)

24


https://znanium.com/catalog/product/515334
https://znanium.com/catalog/product/1091708
http://lingualeo.ru/
http://www.businessenglishsite.com/
http://busyteacher.org/7272-15-activities-that-your-business-english-students.html
http://www.businessenglishstudy.com/
http://www.ted.com/
http://learnenglish.britishcouncil.org/en/
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12. YpoKH aHTJIMHCKOTO OHJIAMH JIJIs BCeX kenaromux. http://www.real-english.com/

13. Caiitr MockoBckoro ypoanuctuueckoro gpopyma https://mosurbanforum.ru/
14. JeKTPoHHO-6ubAnoTeYHan cuctema Znanium.com — https://znanium.com/
15. JIeKTpoHHO-6nbanoTeyHan cuctema KOpanT - https://urait.ru/

ChoBapu:

1 Longman Dictionary http://www.longmandictionariesonline.com/

2. Macmillan Dictionary http://www.macmillandictionary.com/

3. Oxford Learners Dictionary http://oald8.oxfordlearnersdictionaries.com/
4

5

Multitran www.multitran.ru
ABBY Lingvo Dictionary www.lingvo.ru
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6. MATEPUAJIbBHO-TEXHUYECKOE OBECIIEYEHUE YUYEFHOM

JUCIHUIIVIMHBI (MO Y JIS)

Nort/t

HaumenoBanue 000py10BaHHBIX
y4eOHBIX KaOMHETOB, JIA0OPATOPHit

[Tepeuens 000pyIOBAaHUS U TEXHUYECKUX CPEIICTB
00yJeHus

KoMnbrorepHslii kinacc
Aynurtopus 302

11 xomMIIbIOTEPOB

Cuctemnsiii 6710k: [Iponeccop Intel(R) Core(TM)
13-2100 CPU @ 3.10GHz

4096 Mb O3Y

HDD O6wem: 320 I'b

Mounutop Acer P206HL - 20 nroiimoB
AKycTHueckas cucteMa Sven

WurepakTrBHas qocka Smart Board

ITpoekTop Epson EH-TW535W

1. 3bC HOb

2. Onexrponnsnii karamor AMBC «MARK — SQL»

3. DnektponHas 6ubnuoreka MI'TDY
4. JluaradoHHbBIN KaOWHET

JlekunoHHast ay JUTOPHSI
Aynuropus 304

Cucremnsrii 6510k: [Iponeccop Intel(R) Core(TM)
13-2100 CPU @ 3.10GHz

4096 Mb O3Y

HDD O6wem: 320 I'b

Momnutop Acer P206HL - 20 mroiimoB
AKycTHueckas cuctema Sven

HNHuTtepaktuBHas qocka Smart Board

[TpoexTop Epson EH-TW535W

1. 5bC HOb

2. Onexrponnsnii karanor AUBC «MARK — SQL»
3. DnexTpoHHas 6ubimoreka MI'TDY

Aynuropus 511

Cucremnsiii 6110k: I[Ipoueccop Intel(R) Core(TM)
13-2100 CPU @ 3.10GHz

4096 Mb O3y

HDD O6wem: 320 I'b

Mounutop Acer P206HL - 20 nroiimoB
AKycTuueckas cucrema Sven

WNutepakTuBHas qocka Smart Board

[TpoexTop Epson EH-TW535W

1. 9bC HOb

2. Dnekrponnsiii katamor AUBC «MARK — SQL»
3. DnexTpoHHas 6ubimoreka MI'TDY

Aynutopnn 309, 310, 311, 410, 411,
412

[TpoexTop nepenocuoit Epson EB-5350 (1080p) -1
IIIT.

Okpan nepenocuoit Digis 180x180 - 1 mrT.
Hoyt6yk HP ProBook 640 G3 (Intel Core i5 7200U,
4gb RAM, 250 SSD) -1 .
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7. OUEHKA KOMIETEHIWI IO N3YYAEMOW JUCIIATLTUHE

Ne Kpurepum ouenkn
«HEYJ0BJETBOPUTEIHHOY | «Y1OBJIETBOPUTETbHO) «XOPOIIO» «OTJTHYHOY»
3HATH
1 CryaeHT He ciocobeH CryaeHT ycBOMII OCHOBHOE CryneHt ciocobeH CryzaeHT 3HaeT, HOHUMAET,
CaMOCTOSITEIILHO BBIJICIIATh COJIep)KaHUE MaTepuaa CaMOCTOSITEIILHO BBIJICNIATh BBIJICJISICT TJIaBHBIC MTOJIOKEHUS B
TIaBHBIC MMOJIOKCHHUA B U3YUCHHOM JUCHUIIIIMHBI, HO UMECT Hp06eJH)I TJIaBHBIC ITOJIOKCHUS B HN3YUCHHOM MaTcpualic U
MaTepHale TUCIHUILIHHBI. B YyCBOCHHMHU MaTepuaia. Mimeer U3Y4ECHHOM MaTepHale. CHOCOOEH J1aTh KPaTKYIO
He 3naet OCHOBHYIO JICKCUKY B HCCUCTEMATU3HPOBAHHBIC 3HAHUA 3HaeT OCHOBHEIE IpaBujia XapaKTCPUCTHUKY OCHOBHBIM
paMkax 0003HAYCHHON TEMATUKU U | 00 OCHOBHOM JICKCHKH B PaMKax poECCUOHATIBHOTO ¥ HAYYHOTO | MJIesM MPpopaboTaHHOTO
HpO6HCMaTI/IKI/I O6HICHI/I$I O603Ha‘~I€HHOI71 TEMATUKU U O6HICHI/I$I, OCHOBHBIC Marcpurajia IMCUUIJINHBI.
pooJIeMaTUKK OOIICHUS 1 00 KOMMYHHUKATHUBHbBIC CTPaTEruH, 3HaeT OCHOBHYIO JICKCHKY B
OCHOBHBIX ITpaBUjIax OCHOBHYIO JIEKCHUKY B paMKax pamkax 0003HauE€HHOM TeMaTUKU
npoeCCHOHATLHOTO U HAYYHOTO | 0003HAUYECHHON TEMaTHKH U U poOJIeMaTHKH OOIICHHUS,
O6HI€HI/I$I HpO6J’IeMaTI/IKI/I O6HI€HI/I$I OCHOBHBIC KOMMYHHKATHBHBIC
CTpaTeruu.
[TokaspIBaeT riry0OKoe 3HAHHUE U
MMOHMMAaHKHE OCHOBHBIX MPABHII
PO ECCHOHAIIBHOTO W HAYYHOTO
oOIIeHNsT U CIIOCOOOB BEJIEHUS
JIJIOBBIX TIEPETOBOPOB,
YUUTHIBas] HALIUOHAIBHYIO
cnenuduKy.
YMETb
2 CryzaeHT He yMeeT M0JIb30BaThCs CTyAeHT UCTIBITHIBAET CryneHT ymeer camocTosTenbHO | CTyIeHT yMeeT aHaIu3upOBaTh

JIeNOBOM U TTPOo(hecCHOHATEHOM
JIEKCUKOM B TIpoIecce

MCKKYJIBTYPHOTO B3aHUMOJEHCTBHUI

U OCYIIECTBIATH 3P (EKTUBHBII
MOUCK HH(OpMAIIUU IS

3aTpyJHEHUS B UCTIOIH30BAaHUHI
JIEIIOBOM 1 TTPOeCCHOHATTBHON
JIEKCHKH B TIpoIecce

MEKKYJIbTYPHOTO B3aUMOJEHCTBUS

OCYILECTBIIATH (P PEKTUBHBIIHI
MOMCK MH(POPMAIUH [
COCTaBJIEHUS] HEOOXOTUMBIX
JIOKYMEHTOB.

CTyJeHT yMeeT HCI0JIb30BaTh

AIIEMEHTBI, yCTaHABIUBATh CBA3H
MCXKIYy HUMHU.

CTyIeHT yMeeT CaMOCTOSITEIILHO
OCYIIECTBIATH 3G (HEKTUBHBIN
NOUCK HH(OpMALIUU IS
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COCTaBJICHHS] HEOOXOAMMBIX
JIOKYMEHTOB

CTyz#eHT Henoce10BaTeIbHO
ocymecTBisieT 3¢ (HEeKTUBHBIN

JIEJIOBYIO M TPO(PECCUOHANBHYIO
JIEKCUKY B MpoIiecce

COCTaBIICHUSI HEOOXOMMBIX
JIOKYMEHTOB.

MTOMCK MH(POPMALTUH IS MEXKYJIbTYPHOTO CTyaeHT XOpoIIo yMmeeT
COCTaBJIECHUS HEOOXOIMMBIX B3aMMOJCHCTBHUS HCII0JIH30BATh JICJIOBYIO U
JTOKYMEHTOB poeCCHOHABHYIO JICKCUKY B
MPOLIECCE MEKKYJIBTYPHOTO
B3aUMOJICUCTBUA
BJIAJIETH

CryneHT He BiIaficeT HaBbIKaMU
YCTHOM M MMCBbMEHHOM pe4H B
MHOSA3BIYHOM cpefie B chepe
JICIIOBOM U TIPO(eCCHOHATILHOM
KOMMYHHKaIUU

CryneHT Biazeer OCHOBHBIMU
HaBbIKAMHU YCTHOM Y IMCBMEHHOU
peuu B MHOSI3BIYHOM cpesie B cepe
JICIIOBOM U TIPO(heCcCHOHATLHOM
KOMMYHHKaLUU

CryneHT BiazieeT 3HaHUSIMU
BCEro U3y4YE€HHOI'0 MaTepuaa,
BJIa/Ie€T OCHOBHBIMH HaBbIKaMU
y4acTHs B MEKyHAPOIHBIX
KOH(EpeHIMSIX, T0MyCKaeT
HE3HAYNTENIbHBIC OITHOKA B
HABbIKaX YCTHOW U MHUCbMEHHOMN
pedy B MHOSI3BIYHOU Cpesie B
cdepe nenoBoil u
npoQeCCHOHAIBLHON
KOMMYHHKAIIH

CryneHT Bnajgeer
KOHUENTYaIbHO-IIOHSITUHHBIM
anmnapaToM, HayYHbIM SI3bIKOM U
TEPMHUHOJIOTHEN TUCIUILINHBI,
HaBbIKAMU y4acTHsl B
MEXTyHAPOAHBIX KOH(PEPEHIIHUAX
Y HaBbIKaMH YCTHOU U
IIACbMEHHOW PEYM B UHOS3bIYHON
cpezie B cdepe 1e710Boi u
poQeCCUOHAIBHON
KOMMYHHKAIUH

Komnerenmuu YK-4, YK-5 nin ux
gacTu He ChOPMHUPOBAHBI

Komnerennuu YK-4, YK-5 umn
WX 4acTu cpOPMUPOBAHBI HA
0a30BOM ypOBHE

Kommnerenmnun YK-4, YK-5 nnn
UX 4acTH chopMHUpPOBAHBI HA
CpEIHEM YPOBHE

Komnerenmun YK-4, YK-5
c(hOpMUPOBaHBI HA BHICOKOM
YpOBHE
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8. OBPA30OBATEJIBHBIE TEXHOJIOI'MHA

HuTepakTuBHBIE 00pa30BaTeIbHbIE TEXHOIOTHH, UCIIOIb3YEMbIE B ayTUTOPHBIX 3aHATUSAX U
CaMOCTOSITENIbHOI paboTe 00yyaronmxcs

Ounas hopma oOydeHust

Bun
Cenect 3aHATHs Hcnonb3yemble UHTEpaKTUBHBIE Komuaectso
p (J1, TP, 00pa3oBaTeNbHbIC TEXHOJIOTHH 4acoB
JIP)
B - -
I1P Case study, gmckyccus, poyieBas HIpa, 14
) MHTEPHET-UCCIICIOBAaHNE
Cam.pabora | - -
Hroro: 14

9. OHEHOYHBIE CPEJACTBA JUISA TEKYIIEI'O KOHTPOJISA YCIIEBAEMOCTH
U IIPOMEXYTOUYHOM ATTECTAIIAA

9.1. Opranu3zanusi BXOJHOIr0, TEKYIIEr0 U MPOMeKYTOUHOI0 KOHTPOJIsI 00y4eHust
Bxonnoe TectupoBaHue —

Try to answer all forty-five questions. There is one mark per question. Write your answers
a, b, cor d in the space.

eg He_ c¢__ from Germany.
a) come b) are c) is d) am
1. Could you tell me how to the factory?
a) do I get b) Igo c) canlgo d) Iget
2.  They the new office last month.
a) are opening b) open Cc) opened d) have opened
3. Ithink we turnover next year.
a) will increase b) increase c) increased d) increasing
4.  They’re used during the night.
a) working b) toworking c¢) work d) to work
5. They the contracts when they were interrupted.
a) discussed b) have discussed c) discuss d) were discussing

e Texymmii KOHTPOJIb — YCTHBIN onpoc. IIpumepHblii nepedyeHb BONPOCOB.
Texkymmii KOHTPOJIb - YCTHBIN onpoc. IIpumepHblii nepedyeHb BONIPOCOB.

1. Business across cultures. Talk for 2 minutes about the distance and familiarity.
2. Names in business cultures. How to use them in a correct way?

3. Business culture: talk for 2 minutes about the entertainment and hospitability.
4. Telephoning in English: phoning scenario. What do you know about it?

5. Business correspondence: letters and e-mails and the difference between them.
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IIpome:xxyTounas arrecranus. Ilpumep.

I. Use a word from the box to complete each sentence. There is one extra word that
you don’t have to use.

responsible job manage under of responsibility work |

. T for Morgans the aircraft company. 2. 1T ................... the
manufacturing plant in Cambridge. 3. I am in charge ................. the production team.
4. About 120 people work ........... me. 5. Coordination between production and design
ISMY ovviieiiinnnnns 6.1 with a lot of people in the company and with our
customers. 7. 'm ................ for a budget of over € 100 million.

1. Match the numbers (1-7) to the letters (a-h) to make a word pair. There is one
extra word that you don’t have to use. In the third column put down the Russian
equivalent.

1. physically | a. contact
2. human b. work
3. problem c.on
4. day d. demanding
5. team e. commute
6. clock f. shift
7. working g. solving
h. hours
e |11. Choose the best word from the brackets () to fill in the gap.
e I.Weneedto.............. (join/ recruit) four new people for our office in Manchester. 2.
We are using a recruitment .................... (agency/ headhunter) to find them for us. 3.
They advertised the ................. (positions/ applicants) in the local newspaper last
week. 4. So far, over 60 people have applied for the .................. (works/ posts). 5.
We are going to look at all the letters of ................... (application/ situation) over the
weekend. 6. On Monday, we will drawup a ............. (reference/ shortlist) of 10 or 11
people. 7. Then we’ll invite them all to come for an ................... (interview/
appointment). 8. We hope to ................... (apply/ appointment) the successful

applicants by the end of the month.
IVV. Write one word from the box below in each gap to complete the text. You may
choose to use some words more than once.

| with from in as for at |
e 1. My name is Jean Wilson and I have just started working ................ a bank. 2. 1
graduated ........ Edinburgh University last year with a degree 3. .................. Business
and Management. 4. Now | am going to train ....... an accountant. 5. I think I will do
well, because | am good ............. figures and I am skilled 6. ............ using
computers. 7. I think that training ............... a specific job will be more interesting

than the general education | got at university.
V. Match the definition (numbers 1-7) to the word or phrase (letters a-h). There is
one extra word/ phrase that you don’t have to use.

1. American term for all the benefits that an employee receives. a. severance payment
2. Payment for those who have stopped working — especially due to | b. stock options

age.

3. Benefit that lets employees buy company shares at a low price. C. compensation

package

4. This describes bonuses given for reaching objectives set by the | d. remuneration
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company.

5. Money paid to an employee who is asked to leave an organization. | e. performance-related

6. Formal word for all the pay that an employee receives. f. fat cat

7. Director of a company who is paid a huge salary ... but doesn’t | g. boardroom row
deserve it.

h. pension

V1. Choose the best word from the brackets.

1. The CEO is the head of the ................... (administration/ management/
organization) team. 2. We have 200 people on our ...................... (recruitment/ business/
payroll).3.0ur ..................... (personnel/ employee/ worker) department is responsible for
recruitment. 4. Our main office is in London but we have ................ (places/ companies/
sites) all over the country. 5. I supervise all the ...................... (manual/ white-collar/
labour) workers on the production line. 6. I am in charge of training in the human
.................. (support/ resources/ staff) department. 7. We have a ............ (staff/ union/
headquarters) of 65 in London and about 30 in Paris. 8. You haven’t been paid this month? Ok,
I’ll put you through tothe ........................ (pay/ salary/ finance) department.

VII. Write one word in each gap to complete the conversation. The first three letters of
each word are given.

‘We have to restructure our company if we are to survive. We will have a (1) fla........
structure with only two levels of management. We don’t want to make anyone (2) red........... .
Some of our senior people will take early (3) ret..................... . The rest will be offered
posts, but they may be at a lower level. No one likes to be (4) dem................. but it is better
than being out of work. We hope people will be (5) fle............... and move to different jobs. If
anyone decides to hand in their (6) not.......... We will help by offering (7) out...............
advice. This is a very difficult time for us all.’

VI11. Define the type of correspondence.

Lord and Lady Hearty
At home
Friday 18™ April
RSVP
Hadden Hall,
Hadden
Cocktails 6:30 p.m.

A) Business card  B) Formal Invitation C) Answer to an informal invitation D) CV

IX. Complete the sub headlines in the following extract from the resume. One does not
suit any gap.

1. Marital status 2. Date of birth 3. Personal details 4. Employment history 5.
Qualifications

Curriculum Vitae
(Photo)
John H. Mill
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a.
Full name: John Hue Mill

b. 05/04/78
Permanent address: 56 Park Avenue
Albans 50
New York
911298
Tel./ Fax: (0312) 4998372
Mobile: 0789765784
Personal e-mail: MillJohn@aqratisserve.co.us
C. single
d

I am currently following a part-time MBA programme in International Business at Randolph
Business School.

1997 — 2000 University of South Nottingham: BSc Business Studies

1994 — 1996 Dr Chalmer’s Sixth form College: “A” Level in German (A), Mathematics (B),
Biology (B).

X. Put the parts of the covering letter in the correct order.

a) As you will see from my CV, | have recently completed a degree in International
Marketing at Clifton University. A six-month company placement in France gave me the
opportunity to put some of the theory learned on my course into practice, and to acquire a
good working knowledge of French. The post involved helping with the development of
telemarketing scripts for sales people. Since then, I have had several month’s experience of
working in the international section of the Automobile Club’s call centre. This means | have
had direct experience of the day-to-day realities of communicating with the public.

b) Yours sincerely
Signature
Russel Fleming
c) Re: Vacancies for trainee Consultats

d) I am currently available for interview and would welcome the opportunity to discuss the
post in more detail. I look forward to hearing from you.

e) Dear Mrs. Proctor

f) I am writing in response to your advertisement in the September edition of “Telemarketing
Magazine” and would like to be considered for one of the posts mentioned.

g) From your corporate website, it appears that working for your organization would offer a
stimulating and challenging career within a highly competitive field. | am extremely attracted
by this opportunity and feel that I have already acquired some of the skills and awareness
necessary to make an effective contribution to the company.

1. 2. 3. 4. 5. 6. 7.

9.2. TemaTuka pedepaToB, NPOeKTOB, TBOPYECKHUX 3aJaHMI, 3cce U T.II.

ITo naHHOMY KypCy IPEayCMOTPEHO BBIOJIHEHUE MTPOEKTA, MPEACTABICHHOTO B BUJIE
npe3enTaiu Power Point. CTyIeHT caMOCTOSATENBHO BEIOUPAET TEMY NPOEKTa U TOTOBUT
IIPE3EHTALINIO, 10 OKOHYAHUIO KOTOPOM IIPOBOIUTCS JUCKYCCUs. [IpuMepHBIi IIEpeUeHb TEM:
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1. The Role of the English Language in Business Communication.

2. Industries in our region.

3. Business Correspondence in English-Speaking Countries: Types, Style Peculiarities.
4. Business Correspondence in Russia and Great Britain: Similar and Different Points.
5. Applying for a job in Russia.

6

7

8

Applying for a job in the USA.
Business Etiquette.
. Netiquette.
9. Cross cultural communication in Business English.
10. Applying for a job.
11. What makes a business leader strong and powerful?
12. In house staff or freelancer?
13. The career in business.
14. Time and time management.
15. How to hold a meeting.
16. Negotiations: the role of a translator/interpreter.

9.3. Kypcosasi pabora

He npexycmotpena
9.3.Bompocsl k 3a4eTy
Jns ycriemHou ciauy 3a4erTa 1o JUCHUILUINHE «SI3BIK AeI0BOr0 O0MeHUs (MHOCTPAHHBIHN SI3BIK)»
CTYZIEHTHI (haKyiIbTeTa MPUKIATHON MaTeMaTUKU U MH()OPMATHUKHU TOJDKHBI 3HATH!

Crpykrypa Omniera:

1. BeInoHuTH JIEKCHUKO-TPAMMATHYICCKOC 3a/1aHHE.
2. Hanucarb 01MH U3 IPUMEPOB /1€JI0BOI KOPPeCTIOHAeH UM
- Letter of enquiry/ request

- letter of complaint

- letter of congratulation

- letter

- letter of invitation

- answer to a letter of invitation

- e-malil

- memo

- report

- telephone message

. PaCKprTL OIHY M3 NPECAJIOKCHHBIX TEM.

. Cultures and culture

. Distance and familiarity

. Corporate culture

. Dress code

. Cross-cultural communication in business

. Time in cross-cultural communication

. Means and devises of business communication
. Types of business correspondence

. Rules of conducting negotiations

OO ~NOOOUOITPS,WNPEFP W

4. Pa3pIrpath AuaJjior.

Example:

Student A. You are calling to “Severstal” company. You want to talk to Mr. Ivanov, who is
in charge of R & D department. You want to make an appointment for next week, any day
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except for weekends. If he isn’t in his office at the moment, leave a message. Invent your own
personal information and a telephone number.
Student B. You are working as a secretary for “Severstal” company. Take a phone call.
Remember, that there are two lvanovs in your company: Peter, who is in charge of R & D
department, and Alexandr, who is responsible for IT project work. Peter Ivanov is not in his
office at the moment, as he’s at the meeting. Take a message.
Cemectp 8.
1. BbINOJHHUTD JIEKCUKO-TPAMMAaTHYeCKoe 3a/IaHHe.
2. Hanucarhb OJIUH U3 MIPUMEPOB 11e.110130171 KOppECIIOHACHIIMA
- letter
- letter of invitation
- answer to a letter of invitation
- e-mail
- memo
- report
- telephone message
-CV
- covering letter
1. 3. PackpbITh 0JHY U3 NPeAJI0KEHHBIX TEM.
. Types of meetings.
. Unusual places for meetings.
. Rules for an effective meeting.
. How to make a presentation?
. Job search.
. Some tips for a successful job interview.
. Career Ladder
. My Future Profession
. Business People and Business Leaders: Secrets of Success

OCoONOOOITDE, WN P

4. Pa3pIrpath AuaJjior.

Example:

Student A. You are an HR director at “Teva” company. You are responsible for hiring new
staff for the positions of project managers. The projects involve selling a new product —
medicine for children. Try to define, what qualifications, experience and personality the
employees need and organize a job interview.

Student B. You are looking for a job. You have come across an advertisement about a
vacant position of a sales manager in “Teva” (a large pharmaceutical company). Future
employees will be asked to sell a new medicine for children. You think you have the right
qualification and experience, as well as personality for this position. You sent your CV and
was invited to the job interview. Your task is to get the job.

5. [Ipounraiite TeKkcT. BBINOIHUTE KOMMYHUKATHBHbIC 32JaHUS K HEMY

IIpumep Tekcra.
Walt Disney

Walt Disney is the world’s largest and best-known media and entertainment company. It
was founded in 1926 by animator brothers Walt and Roy Disney. They became pioneers in
making cartoons and full-length animated movies. Their creations are now an established
part of our culture. Mickey Mouse, Fantasia, Snow White, Dumbo and Bambi are all cinema
classics. The company’s theme parks are also world-famous. Disney has moved with the
times and made several key acquisitions. In 2006, Disney bought Pixar Animation Studios
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from Apple founder Steve Jobs, and three years later it bought Marvel Entertainment.
Disney thus added cultural icons like Toy Story and Spiderman. The Disney website

2 13

explains the company’s “commitment to produce unparalleled entertainment experiences
based on the rich legacy of quality creative content and exceptional storytelling”.

1) The company was founded by relatives, wasn’t it? 2) Is it a media company? 3) What did
the company buy in 2006? 4) What does the author call ‘icons’? 5) What is the company

famous for?

9.5. Bonipochl K 3K3aMeHy

DK3aMeH He NPEAYCMOTPEH YUEOHBIM IJIAHOM.

9.6. KoHTPOJIb 0CBOCHUS KOMIIETEHIUI

Bua konTpoJis

Kourpoanpyemsie
TeMbl (pa3aeJibl)

KomneTreHuu, KOMIOHEHTHI
KOTOPBIX KOHTPOJHPYIOTCS

YCTHBII onpoc

1,2,3,4

YK-4, VK-5, -

TecTtupoBaHue 1,2,3,4 VK-4, YK-5
Hanucanue (anmexTpoHHOrO) | 3 YK-4, YK-5
[MHUChbMa, BUSUTKHU

Hanmcanue ciyxeOHOW 3amuckw, | 4 YK-4, YK-5
oT4eTa

Huanornueckass peup mno teme | 1,2,3,4 VK-4, YK-5, -
paszerna.

[Ipe3enTtanus, ycrHoe | 1,2,3,4 VK-4, YK-5, -

MOHOJIOI'MYC€CKO€ BBICKA3bIBAHHUC
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JUCT PETUCTPAIIMM U3MEHEHUI

n/a

Howmep u nara nporokona
3acefanus Kapeapsl

[IepeueHb N3MEHEHHBIX
IYHKTOB

IToanuck
3aBeJyIOIIEeTO
kadenpoit
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